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President’s Corner

Nina Stanton

Clearbrook Community Association
2013 CAI-NJ President

his past year has flown by at the speed

of light and looking back over this

year, | am in total amazement in the
success of fulfilling our mission to enhance
the quality of community association living
through education, legislative advocacy and
professional development. We achieved our
success from the participation, involvement,
contributing efforts and engagement of our
membership at every level.

I am honored to have served as your
President for the past year and have been
blessed by getting to know, learn and grow
from everyone at CAI-N]J. I can assure you,
the entire membership, that my fellow col-
leagues on the board of directors are thorough-
ly engaged in moving our chapter forward. We
are ever-evolving, trying new things and listen-
ing to innovative ideas. It is human nature to
resist change but change is progress and prog-
ress is taking steps forward; we are committed
to proceeding to improve the way we serve the
entire membership.

CAI-N] is one of the largest chapters in
the United States, with over 1,600 members
(835 CAVLs, 355 Managers, 69 Management
Companies and 342 Business Partners). We
provide continuous education and resources to

On the Cover...

“Change is the law of life. And
those who look only to the past or
present are certain to miss the future.”

—John F. Kennedy

help our members stay abreast of the current
news, laws and issues affecting community
associations in the State of New Jersey. The
Community Associations Institute (CAI) is a
national, non-profit organization dedicated to
providing the education and resources neces-
sary to foster vibrant, responsive, competent,
community associations and helping them pro-
mote harmony and responsible leadership.

The Community Association Volunteer
Leader (CAVL) Committee, a CAI-NJ new
committee, met for its first time on February
19, 2013. The motivated CAVL members pro-
posed new ideas for their membership group
and submitted their suggestions for the first
CAVL Roundtable Networking event which
was held in May which was a full house and a
huge success. Our eager CAVL also submit-
ted their suggestions for the seminars at the
Conference & Expo, which was another oppor-
tunity for them to fully engage in providing
input for their educational needs. There were
two (2) Essentials of CAVL National Courses
given, one in the central region (Clearbrook
Community) and the other in the southern
region (Greenbriar Woodlands). There was
also another successful Senior Summit at the
Renaissance at Manchester.

CONTINUES ON PAGE 20.

The cover photo is the 2013 CAI-NJ Shoot the Cover Contest winner
selected by the CAI-NJ Editorial Committee:

“The Morning Star Villa in Cape May, New Jersey was the first four star hotel in North
America and converted 100 years later into condominiums. It is listed on the Historical

Registry.”

— Kathleen M. Stauffer, Twin River Community Trust



Thursday, February 27, 2014
CAI-NJ 2014 Awards Dinner

at Ariana’s Grand
800 Rahway Avenue
Woodbridge, NJ 07095

Registration: 5:30 p.m.
Cocktail Hour: 6:00 p.m. - 7:00 p.m.
Dinner: 7:00 p.m. - 9:00 p.m.

For more information, or to register
visit www.cainj.org
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Legislative Update

CAl Alert —

Momentum Grows in Congress for Flood Insurance Fix

egislation has been introduced in
I Congress to delay increases in flood
insurance premiums required by the
Biggert Waters Flood Insurance Reform Act
of 2012 (BW Act). The “Homeowner Flood
Insurance Affordability Act” (HFIA) sets
aside substantial flood insurance rate hikes
until the Federal Emergency Management
Agency (FEMA) takes action to ensure
homeowners have a reasonable ability to
afford flood insurance coverage.

The BW Act requires that most proper-
ties insured through the National Flood
Insurance Program (NFIP) be charged rates
reflecting the full risk of flood loss. The
premium increases apply immediately to
flood insurance policies covering businesses
and when residential properties are sold or
a lapsed policy is renewed. Additionally, the
BW Act requires that flood insurance rate
maps be updated on an expedited schedule.

Due to BW Act reforms, many homeown-
ers are facing significant increases in their
flood insurance premiums. The increases can
be so substantial that owners can no longer
afford to maintain flood insurance coverage.
This is a substantial problem for homeown-
ers in areas where flood insurance coverage
is required by federal law for mortgaged
properties.

Additionally, many homeowners find
their property has been designated as hav-
ing a higher flood risk as a result of new
FEMA flood insurance rate maps. FEMA
has acknowledged that the agency’s flood
insurance rate mapping methodologies are
flawed and need to be improved. An exam-
ple of the flawed process is that in many
cases FEMA flood risk maps do not take
into account state and local flood control
projects. This forces communities and indi-
vidual homeowners to pay out of pocket
to challenge map inaccuracies while at the

4 o Community Trends®
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same time paying higher flood insurance
premiums.

To help Congress better understand the
impact of BW Act reforms, the law required
that FEMA determine how flood insurance
rate hikes would affect homeowners living in
areas where flood insurance coverage is man-
datory. The BW Act additionally required
that FEMA study how substantial increases
in flood insurance premiums would affect
overall participation in the NFIP. Congress
was seeking to determine if homeowners in
mandatory purchase areas could afford very
significant increases in flood insurance pre-
miums and if the viability of the NFIP would
be further threatened if higher rates resulted
in fewer policies being written.

In a recent hearing of the Senate Banking
Committee on implementation of the BW
Act, FEMA Administrator Craig Fugate
disclosed that FEMA has made little to
no progress in studying how the BW Act
impacts homeowners or the future viability
of the NFIP. While expressing some con-
cern that homeowners will be unable to pay
the new flood insurance premiums, Fugate
stated that unless Congress changed the law,
flood insurance premium hikes will go into
effect as planned.

In response to Administrator Fugate’s
comments, HFIA was introduced in the U.S.
House of Representatives and the U.S. Senate
(H.R. 3370 and S.1610, respectively). The leg-
islation is drawing broad, bipartisan support
in both chambers with H.R. 3370 having 119
cosponsors and 20 Senators cosponsoring S.
1610. CAI anticipates the number of cospon-
sors for H.R. 3370 and S.1610 will continue
to grow as revised flood insurance rate maps
become effective and more homeowners across
the country face potentially unaffordable flood
insurance premiums.

Despite strong support for HFIA in

Congress, the legislation faces numerous
obstacles. In the House of Representatives,
key leaders on the Financial Services
Committee have expressed opposition to
HFIA as currently drafted. Numerous
Senators have expressed similar concerns
while other Senators are opposed to any
substantive changes to the BW Act. This
opposition makes it unlikely that HFIA will
be adopted as a standalone measure in the
near-term.

Notwithstanding this opposition, HFIA
supporters in Congress continue to press
congressional leadership for a vote on their
legislation. A very likely outcome is that an
amended version of HFIA will be attached
to must pass legislation, such as legislation to
fund the federal government or to reautho-
rize federal agriculture programs.

CAT’s Government and Public Affairs
Department will continue to monitor the
debate on flood insurance and HFIA. If you
have any questions or comments, please send
an email to government@caionline.org or call
(888) 224-4321.

A section-by-section summary of HFIA
is below.

Homeowner Flood Insurance
Affordability Act of 2013
Section by Section Summary

Section 1. Short Title

The Homeowner
Affordability Act

Flood

Insurance

Section 2. Definitions

Defines the following key terms—

o Affordability Authority Bill — legislation
considered under expedited procedures
providing FEMA authority to issue regu-
lations implementing premium affordabil-
ity policies

CONTINUES ON PAGE 50.
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CAI-NJ THANKS OUR 2013

PLATINUM PLUS SPONSORS

The New Jersey chapter extends their appreciation to the Platinum PLUS Sponsors. The funds raised from this
Sponsorship Program belp defray some of the costs of the Chapter’s membership services and educational programs.

Accent Group
Accurate Reconstruction
Altura Construction Company, Inc.
Amco Pest Services, Inc.
Becht Engineering, BT
Becker & Poliakoff, LLP
BHB Insurance Services
Brown & Brown Insurance
C & L Sweeper & Pavement Maintenance
Capital One Bank, N.A.
Cowley’s Termite & Pest Services
The Curchin Group, LLC
Cutolo Mandel LLC
Down to Earth Landscaping, Inc.
Doyle Brothers Contracting, LLC
The Falcon Group — Engineering, Architecture & Energy Consultants
FWH Associates, PA.

G&C Electronics — Certitude
Greenbaum, Rowe, Smith & Davis, LLP
Griffin Alexander, P.C.

Hillcrest Paving & Excavating, Inc.
Hill Wallack LLP
JGS Insurance
JRG Termite & Pest Control
K.A. Diehl Community Management, AAMC
Kipcon, Inc.

L. N. Rothberg & Son, Inc.
MAMCO Property Management, AAMC
McGovern Legal Services, LLC
mem property management corporation
Morris Engineering, LLC
National Contractors, Inc.

O & S Associates
Popular Association Banking
R M Termite & Pest Control
Republic Services of New Jersey, Inc.
Rezkom Enterprises, Inc.

Stark & Stark .
Taylor Management Company, AAMC, AMO il
Valcourt Building Services of NJ, LLC cw()himunlty
Wilkin & Guttenplan, P.C. fesocIATIons mETITETE
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The Curchin Group Raises
$16,000 for Local Charities in
Eighth Annual Miniature Golf
Tournament

Red Bank, N — The Curchin Group,
LLC, a mid-sized, full-service accounting
firm based in Red Bank, N.J., raised $16,000
for two local charities at the Eighth Annual
Curchin Open Miniature Golf Tournament
held on November 6, 2013. Clients, sponsors,
and friends played a round of miniature golf
on Curchin’s team-designed 9-hole course,
which flowed through the Firm’s office. Since
2006, the annual indoor tournament has taken
place at The Curchin Group’s Red Bank, New
Jersey office.

Each player donated $20.00 for admis-
sion, which included a round of mini golf,
food, and beverages. Additional funds were
raised through the sale of Fantasy Scratch-
Off cards and the event was sponsored by
over 50 businesses and individuals. Peter
Pfister, CPA, a Partner at Curchin and the
Chairperson of the event, remarked, “It’s
so rewarding to see our Curchin team and
the community cheerfully join in every year
with increasingly stronger numbers to sup-
port all these wonderful causes. Our donors
help ensure that 100% of all funds raised
go directly to these charities, and it’s icing
on the cake that everyone has so much fun
doing it.”

All proceeds from the event benefited
two local charities: Girl Scouts of the Jersey
Shore, which serves girls in Monmouth and
Ocean counties, N.]., to follow the mission
of Girl Scouts to build girls of courage, con-
fidence, and character, who make the world a
better place; and Family & Children’s Service
(FCS) of Long Branch, N.J., founded in 1909
with a mission to help people at vulnerable
times in their lives through education, inter-
vention, care and counseling. Over the past
eight years, The Curchin Open has raised
and donated approximately $105,000 to local
charities. For information about how to get
involved in next year’s event, please con-
tact Peter Pfister at ppfister@curchin.com or
(732) 747-0500, or visit the Curchin Web site
at www.curchin.com.

Celebrating over 55 years in Monmouth
County, NJ, The Curchin Group, LLC is
a certified public accounting firm that helps
small to mid-sized businesses and individu-
als reach their financial goals through pro-
viding a broad range of Assurance; Tax;
Financial Planning; Business Advisory; 1031
Exchanges; Family Business Consulting; and
Litigation & Valuation Services. The firm
is dedicated to giving solid accounting and
financial advice, sustaining long-term rela-
tionships with its clients and employees and
giving back to the surrounding community.

Be a part of the Trend! Submit your company’s or association’s news, milestones,
achievements - including wedding and birth announcements - to communitytrends@
cainj.org for publication in the chapterTrends section of Community Trends®.

DAy
COmmunity

ASSOCIATIONS INSTITUTE
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Breanne DeRaps

Herrick Feinstein LLP Hires
Two New Associates

Princeton, NJ — Herrick’s Community
Association Group recently hired two new
associates, Breanne DeRaps and Jamie
McMahon, to join its expanding Community
Association Practice group in New Jersey
and Pennsylvania.

Ms. DeRaps graduated Rutgers University
School of Law in 2008 and thereafter prac-
ticed Community Association Law, as well
as Business and Estate Litigation, with the
law firm of Parker McCay PA., in Mount
Laurel, New Jersey. Ms. DeRaps is licensed
in New Jersey and Washington State.

Ms. McMahon graduated Temple
University Law School in 2010 and there-
after practiced Civil Defense Litigation
focusing on Premises Liability, Product
Liability, Medical Malpractice and Mass
Tort Litigation with the law firm of Reilly,
Janiczek and McDevitt, P.C., in Philadelphia,
Pennsylvania. Ms. McMahon is licensed in
New Jersey and Pennsylvania. Bl

December 2013
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Lawrence N. Sauer, CPM, CMCA, PCAM joins the
team at Association Advisors, Freehold. Association
Advisors proudly welcomes Larry Sauer as a Managing
Partner to their organization.

Sauer has over 20 years of specialized experience in
the formation, consulting and managing of Community
Associations. He chose to work with Association
Advisors based on the company’s reputation of having
a dedicated staff of professionals to whom integrity is
a key element of their success.

Sauer holds the designations of Certified Community
Manager of Associations (CMCA), Professional
Community Association Manager (PCAM) from the Community Association Institute
(CAI). He currently serves on the New Jersey Chapter CAI Board of Directors. In
addition, he holds the Certified Property Manager (CPM) from the Institute of Real
Estate Management and serves as the 2013 President of Chapter # 1.

“We have full confidence in Larry’s potential for success, commitment and value
he brings to Association Advisors”. "We welcome him to our dedicated team of
professionals,” said Bonnie Bertan, President of Association Advisors.

Association Advisors is a full-service independent real estate management company
started by Bonnie Bertan and Lorene Zalick in 2003. Association Advisors is located at
28 East Main Street in Freehold. For additional information on Larry Sauer or
Association Advisors contact him at larry@askaa.com or 732-294-8882 Extension 125.

« Condo NNTTITETA

» High Plise Macngeerent

» HOA Maonagamant Sarices
= Financial Services

= Ansociation Wabsites

= Emargency Alerl Sarvices

for your commumiti.

www.askaa.com

Superior customer service delivered from the most experienced and dedicated
professionals in the State of New Jersey with a Staff Accountant ratio unprecedented in the
industry. Our Proprietary software tracks work orders, maintenance history, trends and costs.
We offer extended week night and Saturday office hours to our customers.

Rssaciation Advisors

FROPERTY MARASEMENT

www.askaa.com ® help@askaa.com

28 East Main Street, Freehold NJ 07728 ® 732-294-8882




n January 10, 2013, the Bureau of
OConsumer Financial Protection (the

“CFPB”) issued a final rule, as man-
dated by provisions of the Dodd-Frank Wall
Street Reform and Consumer Protection Act
(the “DFA”), which requires mortgage lend-
ers to consider a consumer’s ability to repay
residential mortgages before extending credit
(the “QM Rule”). The QM Rule was amended
by the CFPB on May 29, 2013, as discussed
below. The QM Rule also established the stan-
dards for a loan to be considered a “Qualified
Mortgage,” and, generally, will take effect on
January 10, 2014, which gave lenders a year to
establish compliance procedures.

Ability to Repay: In making ability-to-
repay determinations, the QM Rule requires
that lenders meet certain minimum require-
ments, including consideration of various
underwriting factors as well as the use of rea-
sonably reliable third-party records to verify
the information used to evaluate those factors.
The QM Rule does not require lenders to use
any particular underwriting model, but lend-
ers must, at a minimum, consider underwrit-
ing factors such as a consumer’s current or
reasonably expected income or assets, current
employment status, credit history, and month-
ly payment of the transaction, among other
factors. The QM Rule also has provisions to

8 ® Community Trends®
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encourage lenders to refinance “non-standard
mortgages” into “standard mortgages.”
Qualified Mortgages: Generally, if a lend-
er originates a Qualified Mortgage as defined
by the QM Rule, it is presumed that the

Will the

CFPB ABILITY TO REPAY RULE
affect the availability of
mortgage loans AND

“QUALIFIED MORTGAGE”
STANDARD?

By Audrey D. Wisotsky, Esq.,
Pepper Hamilton LLP

and

Ronald L. Perl, Esq.,
Hill Wallack LLP

lender has “made a good faith and reasonable
determination of the consumer’s ability to
repay,” and is therefore compliant with the
QM Rule. Below is a summary of the defi-
nition of a Qualified Mortgage with some

CONTINUES ON PAGE 10.
December 2013
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( Reconstruction
(908) 231-1234

WWW.accuratereconstruction.com

Complete Bepair and Reconstruction Services for ov
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must hit it out of the
park..
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To Advertise Call 609-655-2000 or

email ray@brainerdcommunications.com.
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CAI-NJ THANKS
OUR 2013
PLATINUM SPONSORS

Bartlett Tree Experts

Berman & Wright Architecture,
Engineering & Planning, LLC

Buckalew Frizzell & Crevina LLP
CertaPro Painters

Community Association Banking &
CondoCerts

Dan Swayze & Son, Inc.,
Complete Parking Lot Maintenance

Eosso Brothers Paving
Felsen Insurance Services, Inc.
Giordano, Halleran & Ciesla, P.C.
Herrick, Feinstein LLP

Homestead Management Services,
Inc., AAMC

Hueston, McNulty, Attorneys at Law
KPI 2 Contractors, Inc.

Lomurro, Davison, Eastman
& Munoz, P.A.

M. Miller & Son, LLC
Mirra & Associates CPAs, LLC
National Cooperative Bank
Pepper Hamilton, LLP
Quality 1st Companies, Inc.
Radom & Wetter

Rainbow G & J Painting LLC

Regency Management Group,
LLC,AAMC

Renda Roads, Inc.
Servpro of Freehold, Middletown,
So-Jersey City/Bayonne
Signature Property Group, AAMC
Spooky Brook Landscaping, Inc.

Union Bank Homeowners
Association Services

Wilkin Management Group, Inc.

The New Jersey chapter extends their
appreciation to the Platinum Sponsors. The
funds raised from this Sponsorship Program
help defray some of the costs of the Chapter’s

membership services and educational programs.
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Keep your Association sharp —
in all seasons.

Hueston McNulty

YRl I ASAAT LAW

A PROFESSIONAL CORPORATION

Value—-Experience—Quality
Being prepared and responsive is what distinguishes our
firm. We strive to solve the problem-resolve the issue
and make life easier for our Associations and their
property managers.

Hueston McNulty, P.C.

Association General Counsel and Experienced Trial Attorneys

Samuel J. McNulty, Esq.
smcnulty@huestonmcnulty.com /www.huestonmcnulty.com

Super Lawyers

Tel: 973-377-0200 / Fax: 973-377-6328
Offices: Florham Park, NJ; Toms River, NJ; Blue Bell, PA; and New York, NY

WE CLEAN
DRYER VENTS

Group Discounts Available

Home Services

CHUTE MASIED"

Government Report: “Clothes Dryer
Fires in Residential Buildings.”
Required reading for board
members and property managers.

CALL TODAY
800-234-4656

CALL TODAY FOR NADCA Certified (SN

YOUR FREE COPY. -
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WILL THE CFPB... from page 8.

additional caveats for higher-priced loans

and certain loans in rural areas.

e Qualified Mortgage — A Qualified
Mortgage must have the following attri-
butes: (1) no negative amortization; (2) no
interest-only payments; (3) no balloon pay-
ments; (4) terms cannot exceed 30 years;
(5) cannot be a “no documentation” loan;
(6) points and fees cannot exceed three (3)
percent of the total loan amount; and (7) the
consumer’s debt-to-income ratio must be
less than or equal to 43 percent.

e Safe Harbor for “Prime” Loans or
Rebuttable Presumption for “Higher
Priced” Loans — One of the questions
that the mortgage industry has been
grappling with is whether originating a
Qualified Mortgage would provide lend-
ers with either a safe harbor or a less-
protective rebuttable presumption of
compliance with the QM Rule. The QM
Rule in fact provides both. As lenders
had hoped, the QM Rule provides lend-
ers with a safe harbor for origination of
a Qualified Mortgage. However, origina-
tion of a “higher priced” mortgage (as
defined by existing regulations adopted by
the Federal Reserve Board in 2008) that
otherwise has the attributes of a Qualified
Mortgage creates a rebuttable presump-
tion of compliance with the QM Rule.
Consumers may rebut this presumption
by showing that, at the time the loan was
originated, the consumer’s income and
debt obligations left insufficient residual
income or assets to meet living expenses.

¢ Non-Qualified Mortgage that Meets GSE
Underwriting Requirements — On a tem-
porary basis, 2 mortgage loan made to a con-
sumer whose debt-to-income ratio is greater
than 43 percent will be deemed a Qualified
Mortgage so long as the mortgage satisfies
the other safe harbor requirements of the
QM Rule (as described above) provided it
is eligible to be purchased, guaranteed, or
insured by (1) the Government Sponsored
Enterprises (i.e, Fannie Mae and Freddie
Mac) or (2) other Federal agencies (i.e.
the Department of Housing and Urban
Development, etc.). Unless the Federal agen-
cies issue their own qualified mortgage rules,
this temporary provision will remain in
effect for seven (7) years.

e Balloon Payment Qualified Mortgage in
Rural Areas — Certain balloon-payment

CONTINUES ON PAGE 12.
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Since 1918

Onorati Construction i

Paving Contractors
Pavement Maintenance For Over 85 Years

Paving i L e Excavation
Paving Repair: mm Grading

Masonry Pipe and Drainage

Sealcoating : Hw:ar Crack Filling
Line Stripin Catch Basin Building/Repairs

Asphalt Rejuvenation Curb Building/Repairs

19D Elcock Avenue Boonton Township NJ 07005
- Tel. 973.334.0210 Fax. 973.334.5591 email. onoco{@optonline.net

“APM’s depth of ‘Delightful, easy, accurate,

knowledge and experience
has helped our new board
members tremendously.”

focused and stmtegic -
that is how I describe our
experience with APM.”

“Terrific communication,

“We hired APM 1n
October 2008 and

never looked back.”

e

ACCESS 4 Walter E. Foran Boulevard, Suite 311

PROPERTY Flemington , New Jersey 08822
MANAGEMENT  p: 908,237.9900 | F: 908.237.1826 | accesspm.com

easy to understand
financial reports and a
team player attitude.”
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Comprehensive Insurance
That Works for You

Our years of experience in the real estate
market, both residential and commercial,
means we can design just the right insurance
program for your property. Let us show

you your options.

Products include: Property « General Liability « Umbrella
Workers’ Comp. ¢ Directors & Officers ¢ Flood ¢ Equipment
Breakdown ¢ Professional ¢ Environmental Liability « Auto

Members of:

MEMBER OF %:':h_&{’
CUmmumty

ASSOCIATIONS INSTITUTE

877.547.4671

www.jgsinsurance.com
ShoreBuilders
B .
@) Friends of IREM
Yy

ENITA A
4L 2 ¢

; .,‘!J i

e

Hatioral Asssciaticn of Reskdeniial Properly Marogers

INSURANCE

960 Holmdel Road, Holmdel, NJ 07733
Experience & Knowledge Since 1919.

A
i

Visit www.cainj.org

The all new website of the New Jersey Chapter of CAI.
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WILL THE CFPB... from page 10.

loans will be Qualified Mortgages if they
are originated and held in portfolio by
small creditors operating predominately in
rural or underserved areas.

The CFPB, at the time it issued the QM
Rule, issued a proposed rule as it recognized
that the QM Rule would limit certain bor-
rowers’ access to credit. On May 29, 2013,
the CFPB published a Final Rule enacting
the proposed amendments. Clearly, the CFPB
realized the QM Rule will limit certain bor-
rowers’ access to credit. The amendment pro-
vides certain exemptions and modifications to
the QM Rule’s ability to repay requirements.
Among other things, it exempts from the abil-
ity to repay requirement extensions of credit
made pursuant to programs administered by a
housing finance agency and by certain types of
non-profit creditors to preserve access to credit

“The amendment provides
certain exemptions and
modifications to the QM Rule’s

ability to repay requirements.”

for low and moderate income borrowers. The
amendment also provides an exemption for
refinances of FHA, VA, and mortgage loans
made pursuant to Department of Agriculture
programs and, under certain conditions, mort-
gage loans owned by Fannie Mae and Freddie
Mac.

The CFPB’s issuance of the QM Rule gives
lenders some much-needed clarity with regard
to mortgage lending compliance under the
DFA. However, even as amended, the QM
Rule is sure to limit the availability of credit
to many borrowers. The QM Rule moreover
will create further disincentives for lenders to
make loans that fall outside of the Qualified
Mortgage definition, and borrowers’ access to
mortgage credit will most assuredly be limited
in the mortgage market going forward.

In addition to the QM Rule, a pro-
posed Qualified Residential Mortgage
Rule (“QRM Rule”) was published. The
QRM Rule is the responsibility of six (6)
Federal agencies: the Treasury Department;
the Federal Reserve System; the Federal
Deposit Insurance Corporation; the U.S.
Securities and Exchange Commission; the
Federal Housing Finance Agency; and
the Department of Housing and Urban
Development (the “Agencies”). The QRM
Rule was mandated by the DFA to require

CONTINUES ON PAGE 14.
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HIGH-RISE EXFERTISE

Enhanced service for communities
that deserve the very best

—
=

BEYOND MANAGEMENT

At MAMCO Property Management, we know that you want more... more service, more value, and
more of what you need. That's why we offer management products and services beyond what
you'll find anywhere else, designed to improve your life.

VALUE FOR YOUR COMMUNITY
« Enhanced hospitality and responsiveness to homeowners
« Hands-on management with a focus on elevated service standards
« Friendly local management professionals, backed by the national resources of Associa

« The industry’s most rigorous financial standards and safety measures

Since 1974, we’ve put our management expertise to work for condominium, HOA, and commercial
clients. Find out today how we can add value for your community. Visit www.mamcomgmt.com.

=" ASSOCla® 14000 Horizon Way, Suite 200 | Mt. Laurel, NJ 08054
MAMCO Property Management (888) 884-8490 | www.mamcomgmt.com



WILL THE CFPB... from page 12.

WHEN IT COMES TO lenders to retain some of the credit risk for

loans that are securitized (e.g., loans sold to

HOMEOWNER ASSOCIATION GOVERNANCE... [l ‘aior e otapsc ot he morsge

ket, which was caused in part by the ability
of lenders to approve mortgages for unquali-
fied borrowers and then selling those loans
in the secondary market with no residual risk
to the originators. The DFA requires that

the lender retain a five (5) percent interest in
each securitized loan. Qualified Residential
Mortgages are intended to be higher quality
loans, which will be exempt from the five (5)
percent risk retention requirements. This is

significant to lenders, who have complained
that risk retention will cause a shortage of
capital.

The DFA did not specify the requirements
for the QRM Rule, but left it to the Agencies
to do so by regulation. The original proposed
QRM Rule was met with significant opposi-
tion from the mortgage industry. It included
a 20 percent down payment requirement,

BE RRY, SAHRADNI K, which was criticized as exclusionary to low
KOTZAS & BENSON income, minority and first-time homebuyers.

ATTORNEYS AT LAW It contained other requirements that differed

from the QM rule. The Agencies regrouped

As community association attorneys, we are committed and released a 500 page document in August
to providing efficient, sound and distinguished 2013, containing a review of the comments

representation to homeowner and condo associations on the original QRM Rule, a proposed new
P QRM Rule and specific questions for public

in New Jersey. We pride ourselves on our ability to comment and response. The final proposed
blend our years of experience with a time-tested rule would align the QRM Rule’s major
understanding of how to get things done. requirements with those of the QM Rule
(verification of ability to repay, term not
to exceed 30 years, debt-to-income ratio of
43 percent or lower, cap of points and fees at
three (3) percent and prohibition of negative

212 Hooper Avenue

Toms River, NJ 08753 amortization loans). The comment period
800-991-9279 ended on October 30th and it is not known
www.bskb-law.com when the final QRM Rule will be issued. B

ATTENTION ALL CAI-NJ

SEMINAR ATTENDEES:

Please remember to keep
your seminar completion
certificates in a safe place.

Doody(a“" Pet Waste Removal What DoodyCalls Can Do For You!

We work with communities to develop
pet waste management plans.

These certificates are distributed at the
end of each CAI-NJ seminar. This is
proof that you attended and completed
the seminar. You may need to reference

We sell, service, and maintain pet
waste stations.

We sell biodegradable litterbags

We understand that keeping communities
clean, safe, and pet waste free year round is

important that beat competitors prices and the certificate in the future and CAI-NJ
w@ @@m B:H@Hpg fit almost all brands of stations! 1 does not keep track of each member’s

@'e clean community common attendance record. Community manag-
For a full list of services and products ﬁ;e;:t?:i?g waste, goose waste and ers will definitely need the certificates to

we provide please visit us on the web. X
q * J) Call us today for a free service proposal
www.DoodyCaIIlerect.com or visit us online for the highest value

1.800.D°°dyca||s (366.3922) in pet waste management products.

obtain credit for continuing education
towards their designations.
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REACH FOR THE STARS

<
[ e WE MANAGE OUR CUSTOMERS ABOVE & BEYOND

Government & Public Affairs

At Executive Property Management, we are light years ahead in our

profession. For more than thirty years, we have successfully focused

T on providing our customers with unrivaled value in areas of financial

o O et B ek e consulting and reporting, customer service, cost control, technology
i 2 and integrity.

Government Let us guide you to a brighter tomorrow.
Affairs Information Executive
i 1 | L d Barber, CPA, PCAM, CMCA, Presid i CEO :;roperty t
eonart arpber, , , , President and CE: anagemen
at Yo u r FI n g e rt] p S 5 Janice Barber, PCAM, CMCA, Executive Vice President Accredited Association Management Company

Visit CAl's website regu-
larly to keep informed
about government affairs
developments and issues
that affect you.

40 Bey Lea Road

Suite A201
“HEADS-UP": Utilize this Toms River, NJ 08753

tool to learn about the latest www.bhbins.com
news potentially impacting
the industry.

ADVOCACY CENTER: Keep
current on the latest infor- e .
mation about specific feder- ' Our
al and state legislation, and -
how to contact your legisla- = KNOWLEDGE
tors on key industry issues.

. i is Your
Visit www.caionline.org/

govt or call (888) 224-4321 sl : = PEACE OF
(M-F, 9-6:30 ET). =, T =
MIND

DA ‘
Communlty
\ ApEoCIATIONS NS TOTE / Please contact us at: (800)596-5252 or (732)349-2100
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Business Partner Education Program...

e Inaugural Business Partner Education Program
was held at 77 Hudson in Jersey City on November
7, 2013. This was the first educational event specifi-
cally intended for CAI-N]J Business Partner and Management
Company members. Ryan Fleming, JGS Insurance spoke to
the attendees about the proper insurance that business own-
ers need to have in place to protect their companies. He also
spoke about current trends in the insurance marketplace as
well as how premiums and pricing formulas are determined.
Graceanne Welsh, AMS, from Kipcon, Inc. was the mod-
erator for the program. “Ryan Fleming of JGS Insurance did
an outstanding job discussing aspects of insurance as they
relate to New Jersey business. The committee hopes to gain
momentum from this event and prepare future seminars that
will add value not only to the Business Partner members but
our managers and CAVLs,” commented Jim Rademacher,
Rezkom Enterprises, Inc., Chair of the 2013 Business Partner
Committee.

CAI-N]J would like to thank Ryan Fleming, Graceanne
Welsh, AMS, the CAI-N]J Business Partner Committee as
well as the staff of 77 Hudson for their gracious hospitality
in hosting this important event. B

(above) Ryan Fleming, JGS Insurance talks about the
importance of the relationship between the client, the .
broker and the broker’s support system. I

(below) Dave Scaturro, Alpine Painting, asks a question
during the Q&A at the conclusion of the program.

16 ® Community Trends®

(above) Attendees
were able to have their
specific questions
answered due to the
intimate nature of the
meeting space at 77
Hudson.

(above) Chris Tensen, KPI 2 Contractors, Inc.,
has his question answered during the lunch
break. Also pictured are Graceanne Welsh,
AMS, Kipcon, Inc. and Elizabeth Davis, KPI 2
Contractors, Inc.”

(left) Mark Stapleton, Manager of 77 Hudson,
and Mohammed Salyani, CPA, Wilkin &
Guttenplan, P.C., speak about some of the
unique challenges of managing a luxury
high-rise.

(below) Ryan Fleming, JGS Insurance, takes
a quick audience poll to gather information
about the attendees.
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(above) Denise Lindsey-Becker, CMCA, AMS, PCAM,
Signature Property Group, AAMC, Dave Scaturro, Alpine
Painting and Eileen Gambino, McGovern Legal Services,
LLC converse during the lunch break.

_—
=

W
(above) Graceanne Welsh, AMS, Kipcon, Inc.,

introduced the program and the speaker to
the attendees.

i

(abc;ve) Ryan Fleming, JGS Insurance, fields a question from
Chris Tensen, KPI 2 Contractors, Inc.

December 2013

2013 Managers Education Program...

CAI-N] hosted a second session of the 2013 Managers Education

Program: Surviving a Disaster of Community Managers. It was held

on Thursday, November 21, 2013 at The Falcon Group — Engineering,
Architecture and Energy Consultants in Bridgewater, New Jersey. The speakers
for the program were Andrew Batshaw, CMCA, AMS, FirstService Residential,
AAMC, James Milito, ATA, LEED AP, BSA, The Falcon Group — Engineering,
Architecture & Energy Consultants and Debbie Pasquariello, CIC, CIRMS,
BHB Insurance Services. The moderator for the program was Alfred Ojejinmi,
CPM, FRICS, AMS, PCAM, Presbeuo Group, Inc.

The program focused specifically on how community managers can properly
prepare for disasters and the plans that should be in place such as advance notifica-
tion plans, emergency evacuation and life safety plans and off-site data and record
storage. The speakers also discussed routine emergency generator inspections,
strategies to ensure the continuation of business when on-site management offices
may be rendered unusable, emergency repairs and the different types of insurance
coverage available.

CAI-NJ would like to extend its sincere appreciation to The Falcon Group —
Engineering, Architecture and Energy Consultants for hosting this important pro-

gram. If you were unable to attend, CAI-N]J will be hosting another program for
managers in early 2014. Check your mailbox and inbox for the topic, date, location
and registration information. l

(below) Debbie Pasquariello, CIC,
CIRMS, BHB Insurance Services,
spoke about the different insurance
coverages available to community
associations as well as the claims
process after disaster strikes.

(above) Andrew Batshaw, CMCA, AMS,
FirstService Residential, AAMC, spoke
about disaster planning from the manager’s
perspective.

(below) Alfred Ojejinmi, CPM,
FRICS, AMS, PCAM, Presbeuo
Group, Inc., moderated the
program.

(above) James Milito, AIA, LEED AP, BSA, The
Falcon Group - Engineering, Architecture & Energy
Consultants, discussed inspections and emergency
repairs before and after disasters strike.
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n today’s world, time is a precious

commodity, and with all of the things

on the average pet owner’s to-do list,

chances are picking up after the pooch
is down there towards the bottom, especially
during the fall and winter months when it is
so easily overlooked. But as unpleasant and
time-consuming as it may be, keeping pet
waste off the grounds is an important neigh-
borly responsibility held by all residents
with pets, all year round.

Community managers take note: the waste
that resident pooches leave behind is more
than just a gross and unsightly nuisance; it
is an environmental pollutant and a human
health hazard. When left unattended, the
waste is a detriment to local soil and water
quality, and also presents a number of poten-
tial health dangers to families and their pets.

But fear not, implementing a comprehensive
pet waste management plan can put commu-
nity pet waste problems to rest in no time.

When it comes to pet waste management
plans, the most effect strategies are multifac-
eted, involving regular common area clean-
ings, the introduction of pet waste stations
into the community and resident education.

Many times, unattended pet waste is the
result of circumstances rather than bad inten-

18 ® Community Trends®

A

tions. Forgetting to bring a bag for the waste
or running out of bags during the walk are
the most common reasons why dog walkers
leave waste on the ground.

By installing and maintaining pet waste
stations in your community, you get a sim-
ple, affordable and effective solution that
is greatly appreciated by residents. When
determining the number and location of sta-
tions, consider the density of homes, areas
where dog owners tend to congregate and
the natural foot traffic patterns throughout
the grounds. The goal is to make it easy for
dog walkers to pick up a bag at the begin-
ning of their walk and easy for them to find
a place to dispose of it at the end.

Keep in mind that even with pet waste sta-
tions installed in the community, occasional
full-fledged common area cleanings are still
recommended as well. Depending on the
type of community and scope of the prob-
lem, cleaning common areas may require
walking the entire grounds to scoop up waste
and other litter. In other cases, the issue will
centralize itself in a few locations, commonly
referred to as “hot spots.” These locations
are where waste tends to accumulate more
frequently than others. Identifying hot spots
and keeping them clean can work to curb the

- 4 V) 4=

A year-round: =" %

L;-_
i

-
e iStockpho

“Community managers take note:

the waste that resident pooches
leave behind is more than just a

gross and unsightly nuisance...”

problem immediately and also help prevent it
from spreading.

The final piece of the pet waste manage-
ment puzzle is community education and
awareness. When residents understand the
importance of picking up after their pets
and they see the community supporting pet
waste pickup, they become far more likely to
participate and support the cause.

Educational initiatives can be as simple as
periodically publishing a community map
outlining the location of pet waste stations so
that residents are reminded of their presence
and can plan their walks accordingly.

If you have a pet waste issue in your
community, consider installing pet waste
stations, performing common area cleanings
and providing residents with information
on the importance of pet waste pickup. For
communities with lots of dog owners, it is
always a good idea to consult a specialist
to put together a comprehensive pet waste
management plan. l
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You're Judged by the Company You Keep
%

Retaining a client base

is paramount to the
success of any company.
Signature Property Group
is proud to say that 90% of
our clients renew their
management contracts.

In fact, many of our clients
have been with us for -— -
10, 15 and even 25 years.

What's more, we employ some

of the most dedicated and brightest
professionals in the industry, many who pA.
have been with us for the same amount of time.

Those are some pretty impressive numbers which put us in some very good company.

So while Signature’s dedication to your community is unsurpassed, we are also fully vested in
our talented and well trained employees, and do everything we can to keep them at the top
of their game. After all, their success is your success.

To receive information regarding our customized management services contact:

Denise Lindsey-Becker, CMCA, AMS, PCAM
Vice President, Business Development
dbecker@spgroup.biz ¢ 732-390-1100

A

The Proven Source Since 1971
www.spgroup.biz

140 Sylvan Avenue (A:sgmgsl}vlsgt}rgy 850-870 U.S. Route One North

Englewood Cliffs, New Jersey 07632 North Brunswick, New Jersey 08902
= 201-947-1001 & 201-947-5005 Linked m LIKE US ON ﬂ ™ 732-390-1100 = 609-395-0110
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PRESIDENT’S CORNER... from page 2.

The Managers Committee held two (2)
extremely successful Managers-Only Seminars:
“Surviving a Disaster for Community
Managers” in Toms River (Greenbriar
Woodlands) and Bridgewater (The Falcon
Group). The Managers’ Committee also
suggested and implemented its Best Practices
Roundtables, as well as its seminars at the
Conference & Expo.

The Business Partner Committee also pro-
posed and held an exceedingly successful
“Business Insurance: What You Need to
Know” seminar last month at 77 Hudson
in Jersey City, as well as its seminars at the
Conference & Expo, and made recommen-
dations to the board of directors to enhance
the Platinum Sponsorship Program for 2014.

It is incredible to believe that besides the
above educational sessions this past year we
had our remarkable 3rd joint seminar with
IREM NJ Chapter No.1 “The 2013 State of
the New Jersey Economy,” and a stagger-
ing amount of participants that completed
our Mediation Training Program. I would
be remiss if I failed to mention that we
hosted the M-100 and M-201, prior to our
Conference & Expo.

This year CAI-NJ held it’s first “New

Member Breakfast” which was a wonderful
introduction of the benefits of membership,
the board of directors and who we are indi-
vidually and as a chapter. What about the rest
of our wildly popular events??? It seems like
it was only yesterday that we gathered for the
Awards Dinner, Spring Break Party, Dennis
Casale Memorial Golf Outing, Beach Party
and Conference & Expo. I want to thank all of
our volunteers, speakers and sponsors for mak-
ing all these seminars and events the foundation
of who we are. There are many fond memories
that will stay within my heart.

This is my final opportunity, as president,
to publicly thank every member who has
touched my life, from whom I have learned
so much, and who has earned a fond spot in
my heart over the last six (6) years of serving
on the board of directors. Each month I have
included a notable quote in this column, there-
fore, I want to share in my last article some of
my favorites that weren’t included previously:

e “If at first you don’t succeed, skydiving is
not for you.” — Francis Roberts

® “Never be afraid to try something new.
Remember, amateurs built the ark, profes-
sionals built the Titanic.” — Anonymous

“Whoever gossips to you will gossip of
you.” — Spanish Proverb

“If you’re looking for friends when you
need them...it’s too late.” — Mark Twain

“Opinions are like armpits: Everybody
has two of them and they stink most of the
time.” — Anonymous

“The easiest thing to find is fault.”
— Anonymous

“Smooth seas do not make for a skillful
sailor.” — African Proverb

“Be kind, for everyone you meet is fight-
ing a hard battle.” — Plaro

“Too many people miss the silver lin-
ing because they’re expecting gold.”
— Maurice Setter

“Always do right. This will grati-
fy some people and astonish the rest.”
— Mark Twain

“What we do in life, echoes in eternity.”
— Maximus Decimus Meridius, Gladiator

“You can observe a lot by just watching.”
— Yogi Berra’s Law

“Time may be a great healer, but it’s a
lousy beautician.” — Anonymous B

R

CGVE RAG ESU

BARLOWINSURANCE

' @y%rlms REGARDING YG)UR INSURANCE 7

:[] FOR MORE INFORMATION VISIT US ON WEB AT
WWW.ADPBARLOW.COM OR CONTACT US AT
ADPBARLOW@ADPINSURANCE.COM

PREMIUM % PR@PERT‘I’ VALUES ?

EASTON PA & FLORHAM PARK NJ
(908) 382-6625

OFFICES IN:

(201) 982-7750
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CAI-NJ UPCOMING EVENTS

DECEMBER 11, 2013 JANUARY 10, 2014 FEBRUARY 27, 2014
Annual Meeting and Chapter Retreat ~ 4th Annual CAI-NJ/IREM CAI-N] Annual Awards Dinner
Clearbrook Community Association Economic Forecast Ariana’s Grand

Cultural Center Crowne Plaza, Monroe 800 Rahway Avenue

1 Clearbrook Drive Woodbridge, NJ 07095

Monroe Township, NJ Registration: 5:30 p.m.

Cocktail Hour: 6:00 p.m. - 7:00 p.m.
Dinner: 7:00 p.m. - 9:00 p.m.

CAI-NJ EDUCATION SCHEDULE
All course dates and locations are tentative. Please check www.caionline.org or www.cainj.org for updated information.

MARCH 20-21, 2014 APRIL 10-11, 2014 OCTOBER 21-23, 2014
M-204: Community Governance M-310: Management Company M-100: The Essentials of Community
Hilton Meadowlands Administration Association Management
(formerly the Sheraton) Sheraton Edison Hotel Raritan Center (Location TBD)
2 Meadowlands Plaza 125 Raritan Center Parkway
East Rutherford, NJ 07073 Edison, NJ 08837 OCTOBER 21-22, 2014
M-202: Association Communications
o, (Location TBD)
community

ASSOCIATIONS INSTITUTE

Have Questions?

PMDP Courses: CAI-N] Educational Series: For Networking Events and
Contact Kyle Himmerschmidt at Contact Angela Kavanaugh at Conference & Expo:
PMDP@cainj.org education@cainj.org Contact Angela Kavanaugh or Robin Micallef at
or call (609) 588-0030. or call (609) 588-0030. angela@cainj.org

or call (609) 588-0030.

In case of inclement weather, call the CAl Hotline (609) 477-0956 for updated event information.

March 20-21, 2014
Hilton Meadowlands
(formerly the Sheraton)
2 Meadowlands Plaza
East Rutherford, NJ 07073

Learn how to avoid legal problems and gain
cooperation when establishing guidelines.

This course covers the legal basis of community rules, policies and
procedures. You'll gain a better understanding of board and man-
agement responsibilities and a better grasp of the community asso-
ciation as a legal entity. Learn how to advise and support your board
and how to revise policies and procedures to comply with current
laws and recommended management practices.

Scan the tag or visit

g www.caionline.org/pmdp and ADVANCE REGISTRATION IS REQUIRED

register for this course online!

Call (888) 224-4321 (M-F, 9-6:30 ET) or visit www.caionline.org/pmdp.

Register online
four weeks ahead and
receive a $25 discount.

@
OFFICIAL 2013 g‘ﬁ s
PMDP SPONSORS .
Reef Point Technology commmun lty @

ASSOCIATIONS INSTITUTE

Union Bank
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hen T started as a naive manager
in this business over ten years
ago, things were not so hard.

People seemed a lot more reasonable, ven-
dors seemed a lot more responsible and
responsive, and when people broke a rule
all that was required was a simple letter
“reminding” them that they broke a rule.
These days it is not so easy.

Recently in an upscale single family home
community, I received complaints about the
“stuff” stored in a homeowner’s back yard.
When I saw the pictures of the backyard, I
could not believe my eyes. There was a pile
of assorted lumber next to the back staircase,
which itself was falling apart, along with a
broken trampoline and the assorted cinder
blocks used to hold it down. But the piece
de resistance was the large truck tire leaning
against the back of the house. Now these are
the sort of things that are obvious, egregious
violations, especially for an upscale com-
munity. I contacted the homeowner and
very politely and gently “suggested” that he
remove the items. His response was immedi-
ate and not as nice as my initial letter. His
basic attitude was “it’s my back yard and it’s
too bad if you don’t like it — or you can have
those complaining call me directly.” What
will people think of next?

22 ® Community Trends®

What happened to those responsible unit
owners who used to pay their association
fees dutifully and consistently on or about
the first of every month? Fortunately, most
still do. However, each day more and more
shirk their responsibility to pay their fair
share of the common expenses to the associa-
tion for services from which they continue
to derive a benefit (i.e., insurance, landscap-
ing, snow removal, garbage removal, etc.).
Property managers realize that some people
have financial issues these days, but when
will they learn that if they contact the man-
ager to work out a payment plan they will
save hundreds, if not thousands of dollars in
late fees and legal expenses? What will they
think of next?

What about the boards who get angry
at management because of the collection
situation. It is not for a lack of trying on our
part, and it is not for a lack of trying by legal
counsel, it is because people will not or can-
not pay, and the attorneys have to follow the
rules of the court—and as much as we all hate
that — it takes time.

What happened to the days that a property
manager assigned a job to a contractor and
the contractor would get the job done when
promised, in a proper manner, the first time,
at a reasonable and fair price? Do not get

What Will They Think of Next?

By Chip Hoever, CMCA, AMS, PCAM
Somerset Management Group, LLC

“Of course, we also have those

folks who are never happy

with the service provided by
the property manager...”

me wrong, there are a lot of fine vendors who
do great work at reasonable prices, and get
the job done when they promise. However,
more and more vendors will tell us that the
job will be complete by Tuesday. The prob-
lem is that they did not tell us which Tuesday.
Then we find out they replaced the perfectly
good downspout on the right side when they
were instructed to replace the left downspout
that was smashed by the landscaper. The
contractor did not bother to read the work
order or look at the job.

Then we have those who are “entitled”
and are better than the rules, or the rules do
not apply to them. “Did you really mean
that we have to pick up after ALL dogs?”
Of course parking is always a hot topic,
especially with those who like to park in fire
lanes or in front of their garage. Their lazi-
ness and desire for convenience proves more
important than the safety of their neighbors
because they are parking in a restricted area
that inhibits the movement and set up of fire
apparatus in the event of an emergency.

Of course, we also have those folks who
are never happy with the service provided
by the property manager, so they decide on a
little “self-help.” That would be great only if
they had a clue as to what was going on and
what is really needed. I recently had a home-

CONTINUES ON PAGE 24.
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“Serving All Your Construction Needs”

ROOFING

24 Hour Service * Shingle Roof Repair and Replacement
Flat Roof Repair and Replacement ¢ Tile Roof Repair and Replacement
Gutter Cleaning and Installations ®* Same Day Leak Repairs

MAINTENANCE

On-Site Maintenance Programming ® Masonry Construction
Interior/Exterior Painting ® Janitorial Services
Water & Fire Damage Specialist ® Board-Ups / Emergency Service
Corrective Drainage * All Types of Fences * Gutter Cleaning

SIDING / STUCCO

EIFS Replacement & Repair ®* Hard Coat Replacement & Repair
Wood Siding Replacement ¢ Vinyl Siding Replacement
Hardi-Plank Siding Installation ®* Power Washing * Cultured Stone
Brick Pavers & Retaining Walls ®* Water Proofing

Fully Insured * Free Estimates ®* Ouer 30 Years of Experience!
License # N.J. 13VH05212400

732-738-5555

LOTAI=

PLUMBING - HEATING
AIR CONDITIONING

HEATING & AIR CONDITIONING + WATER LEAK DETECTION
INDOOR AIR QUALITY (Air Purification)

SEWER INSPECTION + DRAINAGE PROJECTS

GAS PIPING -+ FROZEN PIPES -+ WINTERIZING
BOILER SYSTEMS <« GAS FIREPLACE BOILERS

FIXTURE REPLACEMENT - SUMP PUMPS
WATER HEATERS +« EMERGENCY BACKHOE SERVICE
WATER & SEWER MAINS -+ GARBAGE DISPOSALS

432573841108
em ?@ﬁm

NJ Master Plumber License BI-10019

629 Amboy Avenue * Edison, NJ ¢ Fax: 732-738-5552
e-mail: tricountyconstruction@verizon.net




WHAT WILL THEY THINK... from page 22.

owner get involved with Verizon on a service
call for a common intercom system. Because
the homeowner did not have complete infor-
mation, Verizon misinformed her and told
her that there was no problem when, in fact,
the technician had not arrived yet and was on
his way to investigate the matter.

Recently, I read an article in an industry
trade magazine about an association that
is starting to do DNA tests on all dogs so
ENVIRONMENTAL LANDSCAPE DESIGN, LLC. | i  doggic fouls the common ground. th
association will have a database of DNA
to check in order to fine the appropriate

Hardscape & Landscape Installation owner. When I got into this business there
was no mention of poop testing in the M-100
Full Property Maintenance course! What will they think of next?
So what will they think of next, and how
Snow Removal Services far is too far? M

(732) 974 — 7215
Visit www.cainj.org...
www.ELDLandscape.com THE WEBSITE

OF CAI-NJ!

YOU CAN USE:
OUR EXPERIENCE.

We'll start by providing you a dedicated
relationship manager to help streamline

Our MiSSion: Makinq YOU IOOk q00d! your operations, a customized HOA lockbox,

24/7 online account access, and customized

- o n . roposals to meet your banking needs.
What sets STAR apart from other companies is that we deliver our services at a five-star level, prop . Y 9
If that's not enough, know that a bank

comparable to what you'd expect at the finest hotels. And our services go beyond cleaning, we with nearly twenty years of industry expertise is
help protect your investment with an exacting attention to detail. identification of areas with on your side, as focused on your success

problems, and creative solutions. asyouare. . .
To put our hOmeOWmel’S association services

experience to work for you, contact us at

Our uniformed, bonded cleaning specialists are trained to do the job right and to your 866-210-2333.

specifications. We ensure the quality of their work through close supervision and inspections
and detailed record keeping. We adapt quickly to changing client demands, including finding HOAbankers.com  Smartstreetcom W I [
creative ways to reduce costs without sacrificing service. And we are a leader in the use of green
products to help protect the environment, 4%

STAR Building Services provides

customized janitorial, building
and maintenance services to:

m * Homeowners associations
’ z ﬂ * Residential complexes . H
- Office buildings ’ UnionBank
BUILDING SERVICES

Janitorial, Building & Maintenance Services

Contact us today to see how we can make you shine.

* Corporate facilities

* Medical facilities Smartstreet is a registered mark of Union Bank, N.A.

888-876-STAR ° nbetOff@StarbU”dinqserVices.Com * Educational facilities ©2013 Union Bank, N.A. All rights reserved. Member FDIC.
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cli5 REGENCY
QR MANAGEMENT GROUP

Regency Management Group combines state-of-the-art
Rig htS and technology with old fashioned personalized service to be the
partner of choice for all your property management needs.

Responsibilities
Live Call Center staffed with real people to provide personal
fOI‘ Bettel' attention
Co mmaun ities Complimentary community website featuring no-cost online
payment
Prl gl P l es for Sophisticated, proprietary software for work ticket and
Homeowners and homeowner notification
Community Leaders Annual site improvement plan preparation with
recommendations for preventative maintenance
Management of Unit & Association Financial Records including:
Learn more at Collections, General Accounting Services, Monthly & Annual
www.caionline.org/ Reporting and Preparation of Annual Budget

rightsandresponsibilities

or call (888) 224-4321. 605 CANDLEWOOD COMMONS, HOWELL, NJ - 732.364.5900
35 CLYDE ROAD, SUITE 102, SOMERSET, NJ « 732.873.1258
P.O. BOX 2932, HAMILTON, NJ - 609.890.4970
EMAIL: INFO@REGENCYMANAGEMENTGROUP.BIZ

AAMC

ACCREDITED ASSOCIATION
MANAGEMENT COMPANY

www.regencymanagementgroup.biz

To Advertise Call 609-655-2000 or

Commun]_ty email ray@brainerdcommunications.com.
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The 2013 Shoot the
Cover Winner is...

The winning photo is Morning Star Villa, Cape May,
New Jersey, by Kathee M. Stauffer, CMCA, AMS,

Twin Rivers Community Trust.

The other 2013 Shoot the Cover Contest entries were...

"l T u

Spring Lake Beach one year post Superstorm Route 35 Bridge from Point Pleasant to Brielle, Fox Hills at Rockaway Clubhouse, Cheryl-Anne
Sandy, Timothy Lurie, DW Smith Associates, LLC Timothy Lurie, DW Smith Associates, LLC Cipriano, Taylor Management Company, AAMC,
AMO
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Claridge House | Pool, Verona, New Jersey, Society Hill at Somerset VI, Elizabeth Melhorn,
Robert Cumins, Claridge House | Esmerelda Lopez, Taylor Management Company, Society Hill at Somerset VI
AAMC, AMO

e
community

ASSOCIATIONS INSTITUTE

NEW JERSEY CHAPTER
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Displaced New Jerseyans Rate

Government, Insurers On Sandy Recovery
Monmouth University Poll, West Long Branch, NJ 07764 ® www.monmouth.edu/polling

he second installment of results from

Monmouth University’s initial wave

of a tracking panel of New Jersey
residents who were displaced by Sandy finds
that local municipalities are seen as the most
responsive level of government during the
recovery. These hardest-hit residents have
found it fairly easy to register for state and
federal recovery assistance, but are divided
on how helpful these agencies have been.

A majority of respondents who were dis-
placed by Sandy say that their local town
government has been at least somewhat help-
ful (55%), compared to 42% who say it has
not been helpful. Impacted residents are split
on the federal government’s helpfulness —
51% say it has been helpful and 47% say not
helpful. New Jersey state government is seen
as less supportive — 43% helpful compared
to 53% not helpful. County governments are
seen as least helpful — 25% helpful to 62%
not helpful.

There are few differences in county
government helpfulness by region of the
state — 39% of Middlesex residents, 26% of
Monmouth residents, 25% of Ocean resi-
dents, and 21% of residents from other
parts of the state say that their county gov-
ernments have been helpful in the recov-
ery. There are wider regional disparities for
reports of municipal government help. Fully
86% of respondents from Middlesex County

say their town governments have
been helpful in the recovery, fol-
lowed by 69% of Monmouth
County coastal town respondents,
55% of Monmouth County bay-
shore respondents, 47% of Ocean
County respondents, and 37% of
respondents from other parts of
the state. Among Ocean County
respondents, those back in their
homes (58%) are more likely than |
those who are still displaced (36%)
to say their local government has
been helpful. [Note: readers should keep in
mind that towns are not proportionately
represented in this panel sample.]

“Local governments have generally been
seen as responsive in the year after Sandy
hit. But there are some regional differences
in local government ratings that suggest
not all towns have been equally effective in
working with their impacted residents,” said
Patrick Murray, director of the Monmouth
University Polling Institute, which is con-
ducting the ongoing study under a grant
from the New Jersey Recovery Fund.

Insurance providers get more negative
than positive marks — 42% of impacted
respondents say

their insurance company has been help-
ful to 51% not helpful. Community orga-
nizations, such as the Red Cross and local

Had pre-Sandy coverage
Among owners
__.....Among renters

Filed a claim {among those
with coverage)

Claim approved (in whole
or part)

Insurer Responsiveness
Very satisfied
Somewhat satisfied
Somewhat dissatisfied
Very dissatisfied

Insurance Provider Experience

Primary home Flood
insurance insurance
92% 80%
96% 86%
40% 18%

87% 99%

69% 97%

17%
28%
18%
37%

16%
33%
18%
32%
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churches get more positive marks (51% help-
ful) than negative (35% not helpful). Not
surprisingly, the vast majority of impacted
residents say that their family and friends
(90%) and neighbors (74%) have been help-
ful in their Sandy recovery.

The first point of recovery for most

impacted residents is through their insurance
carriers. The vast majority of respondents
in the impacted resident survey carried pri-
mary home coverage (92%) as well as federal
flood insurance (80%). Among homeown-
ers, 96% had primary coverage and 86% had
flood coverage. Renters were significantly
less likely to have carried any coverage prior
to the storm; only 40% had a renters policy
and just 18% carried flood protection.

Among those with primary home cover-
age, 87% filed a claim with their insurer.
Among this group, 69% report that their
claim was approved in whole or in part.
Nearly all (99%) residents with flood cover-
age filed a claim and practically all of them
had their claims approved (97%).

Despite the difference in claims experience,
the overall levels of satisfaction with insurer
responsiveness are similar for basic provid-
ers and flood providers. Specifically, 45% of
residents who filed a primary home claim are
satisfied with their carrier’s responsiveness.
Slightly more of those who filed a flood
claim (49%) are satisfied with that insurer’s
responsiveness. There are some significant
differences for primary coverage satisfaction
depending on the claim’s outcome. Among
those who had a primary claim approved,
56% were satisfied with their primary home
insurer’s responsiveness. Only 22% of those
whose claim was denied feel the same.

CONTINUES ON PAGE 30.
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CAI'S COLLEGE OF COMMUNITY
ASSOCIATION LAWYERS PRESENTS

35TH ANNUAL

COMMUNITY ASSOCIATION

Law
Seminar

A one-of-a-kind event

Individualized Attention.
A Broad Range of Expertise.

exploring trends and
practices in association law

for attorneys, management

professionals and other

industry leaders.
FWH Associates, P.A. has been providing essential services to property

managers, community associations and contractors for over 20 years.
Offering refined expertise in a variety of disciplines for our clients.

PROFESSIONAL SERVICES INCLUDE:

* Capital Reserve Studies * EIFS/Stucco Inspection/Evaluations
¢ Transition Reports * Land Surveying
* Expert Testimony * Water Infiltration Remediation
* Construction Specifications * Siding Replacements
* Landscape Design * Balcony Replacement Specifications
* Roof Replacements * Building Facade Inspections/
* Forensic Building Evaluations Evaluations
Jan. 22-25, 2014 . Con.struction Ins.pef:tion . Parking. Garage Inspections/
* Drainage Remediation Evaluations

Mandalay Bay
Resort Casino

Las Vegas
For information and registration, i "‘mi"
visit www.caionline.org/events/ ASS OCIATES, PA. - {'.UII‘II]IIIIH.H.V
TN AUPOCIATIONE IRETITYTE 4

lawsem
Register by Dec. 13 FWHassociates.com
and save $50!

1856 Route 9, Toms River, NJ 08755 2 North Ave., Ste. 305, Cranford, NJ 07016

732.797.3100 908.276.2433

(4
b
CIVIL ENGINEERS * PLANNERS ¢ LANDSCAPE ARCHITECTS

Community

ASSOCIATIONS INSTITUTE

ARCHITECTS ¢ LAND SURVEYORS ¢ RESERVE SPECIALISTS

December 2013 Community Trends® ® 29



DISPLACED NEW JERSEANS... from page 28.

“Insurance providers get generally sat-
isfactory, although not stellar, grades from
New Jersey residents who were hardest hit
by Sandy. It’s worth noting, though, that
twice as many give insurers the most negative
rating of very dissatisfied than the most posi-
tive rating of very satisfied,” said Murray. The
main government provider of recovery support
is the federal government, particularly FEMA
and the SBA. Overall, just 32% of impacted
residents say it has been easy to get recovery
information from federal agencies, compared
to 54% who say it has been difficult. Survey
respondents are more aware of some FEMA
programs than others. Most know that FEMA
provides rental assistance (75%) and transition-
al shelter assistance (68%). A majority are also
aware of FEMA/SBA programs to provide
home repair assistance not covered by insur-
ance (57%), home repair loans up to $200,000
(56%), and temporary housing (55%). Fewer
are aware of personal property replacement
loans (41%) and assistance with “other than
housing” needs (32%). About 1-in-10 (9%)
respondents cannot identify any of the spe-
cific services provided by FEMA or the
SBA. Nearly all (98%) impacted residents
surveyed say they registered with FEMA.

YOUR
SPECIALIZED
NJ PROPERTY

Most report that the process was either
very easy (28%) or somewhat easy (46%).
Another 26% say the process was difficult.
A majority of respondents (57%) report that
FEMA denied them services or assistance
they felt they needed. Applicants at both
the lowest and highest income levels are
most likely to report being denied FEMA
services. Specifically, 67% of those earning

“County governments
are not seen as
positively as municipal
governments
when it comes to

communications.”

less than $50,000 and 64% of those earning
more than $150,000 report being denied
by FEMA. This compares to 54% of those
earning between $50,000 and $100,000 and
43% of those earning between $100,000 and
$150,000 who report being denied FEMA
assistance.

MANAGEMENT

FIRM

e Accou nting Services

e Customer Service
* Vendor Mcmcgemeni‘
* Inspections
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Another avenue of support is the state’s
ReNew Jersey Stronger program adminis-
tered through the Department of Community
Affairs. Overall, just 32% of impacted residents
say it has been easy to get recovery information
from the state, compared to 52% who say it
has been difficult. Still, at least 3- in-4 respon-
dents say they have heard of state programs to
provide $10,000 in-county resettlement grants
(86%), up to $150,000 for rehabilitation or
RREM (80%), and up to $30,000 for flood
hazard mitigation (74%). Fewer have heard
about forgivable loans for homebuyers (39%)
and special Sandy Section 8 vouchers (17%).
About 1-in-10 (9%) respondents cannot iden-
tify any of the specific services provided by
ReNew Jersey Stronger.

Three-in-four (76%) impacted residents
surveyed registered for ReNew Jersey
Stronger assistance. Most report that the pro-
cess was either very easy (32%) or somewhat
easy (46%). Another 23% say the process
was difficult. There are some income differ-
ences in ease of registering with the state that
were not found with the FEMA process.
One-third — about 34% - of residents earn-
ing less than $75,000 a year say they had
difficulties registering with ReNew Jersey

2 mem

Helping You Enjoy Your Home

LEARN MORE
visit: memproperty.com
call: 2017981080

info@memproperty.com

in f »
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Stronger, compared to about 14% of those
who earn more than $75,000 a year.

Less than half (45%) of those who reg-
istered with the state report that they were
denied services or assistance they felt they
needed. Applicants in the highest tier of
income earners (56% of those earning more
than $150,000) are the most likely to report
being denied state services. This compares
to between 41% and 46% of those earning
between $50,000 and $150,000 and 35% of
those earning less than $50,000 who also
report being denied ReNew Jersey Stronger
assistance.

“It appears that New Jersey families at the
lower end of the income scale have had more
difficulties obtaining FEMA or SBA services
than assistance from the state, although they
may have had a harder time registering for
the state program,” said Murray.

While most local agencies do not provide
financial support, they can be an important
conduit of information about the recovery
process. About one-third of respondents
(35%) say that they are in contact or receive
communications from municipal officials at
least a few times a month, while 15% say
they hear from their town at least once a
month. Another 26% are in contact with
town officials less often and 24% say they
never have contact with their local gov-
ernment about the recovery effort. These
results are nearly identical for respondents
who are displaced and those who have been
able to return home. Respondents from
Monmouth County (44%) and Middlesex
County (43%) are more likely than those
from Ocean County (24%) or elsewhere in
the state (10%) to report being in frequent
contact with local municipal officials.

Half (50%) of the survey respondents say
that it has been easy to get information about
recovery and rebuilding from their local
municipal government, compared to 41%
who say it has been difficult. Respondents
from Monmouth County shore towns (67%)
and Middlesex County (62%) are most like-
ly to say that communication with their
local government has been easy, followed by
respondents from Monmouth County bay-
shore towns (49%), Ocean County (41%)
and elsewhere in the state (41%). However,
Ocean County respondents who are back in
their homes (50%) are more likely than those
who are displaced (31%) to say that it is easy
to get information from their local govern-
ment. There is no such difference among

CONTINUES ON PAGE 32.
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Community Association Law

Proactive Collections Strategies
Transition Negotiation & Litigation
Zoning & Planning

Alternative Dispute Resolution
Employment Matters

Document Review & Interpretation
Corporate & Business Planning
Enforcement of Restrictive Covenants
Construction Defect Litigation

Collections

L

Contact:

Loren Rosenberg Lightman, Esq.
Edward C. Eastman, Jr., Esq.
Monmouth Executive Center

100 Willowbrook Road

Freehold, New Jersey 07728

732-462-7170
Fax 732-462-8955

www.Lomurrolaw.com

Appointments also available in our Toms River office:

9 Grand Avenue, Building 2, Suite 2A
Toms River, NJ 08753

Excellence In The Practice Of Law
Dedicated to Addressing Our Clients’ Legal Needs

Duradek is the ultimate method of waterproofing
decks and walk-on roofs.

LOMURRO | DAVISON

ﬁ_

l-t"llr

7099 William Penn Hwy.

Easton, PA 18045-2936

www.specialtybldgsystems.com

Toll Free: (800) 765-9865

Fax: (610) 954-0598

E-mail: sbsddek@verizon.net |
|

Community Trends® ® 31



Imaglne a bank that finds the best

opportunities to enhance and protect the

financial health of your community association.

CONTACT your community
association financing expert today!

David Shahrabani
973-783-0014

Toll Free: 800-233-7164
dshahrabani@bpop.com
www.associationbankers.com

Diversified Property Management, Inc.

COURTYARDS AT SMITHVILLE
28 S. New York Road, Suite B-6
Galloway, NJ 08205

PROVIDING FULL MANAGEMENT SERVICES SINCE 1991 FOR
CONDOMINIUM, HOMEOWNER AND COMMUNITY ASSOCIATIONS
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Phone: 609.652.8793

Fax: 609.652.5040

Email: info@dpm-nj.com
Website: www.dpm-nj.com

B
\l NATIONAL CORPORATE < a
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% ©2012 A Division of Banco Popular North America. Member FDIC.
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DISPLACED NEW JERSEANS... from page 31.

Monmouth County residents who are back
in their homes or still displaced.

County governments are not seen as posi-
tively as municipal governments when it
comes to communications. Just 19% of sur-
vey respondents say it is easy to get recovery
information from their county government,
compared to 43% who say it is difficult.
There are few substantial differences on
this question across different parts of the
state. For example, residents of Monmouth
County’s bayshore (19% easy to 45% dif-
ficult), Monmouth County’s coast (25%
to 35%), Ocean County (26% to 46%),
Middlesex County (21% to 42%), and other
parts of the state (17% to 38%) give fairly
similar responses.

Survey respondents are split on the ease
of communicating with other entities about
the recovery effort. Thirty percent say it
has been easy to get information from their
gas utility provider while 25% say it has
been difficult. A similar 29% percent say it
has been easy to get information from their
electric utility provider while 26% say it has
been difficult. Also, 38% say it has been easy
to get information from charitable and com-
munity organizations while 27% say it has
been difficult.

Respondents were also asked about the
best methods to provide recovery infor-
mation. Most (63%) say that they rely on
Internet websites and more than 4-in-10
(43%) also use social media. Just under
half (45%) say that newspapers are also a
preferred source. One-third (36%) would
like to get emails from government agencies
or recovery organizations and 28% would
like automated reverse-911 calls. Another
28% say they look for TV and radio news
reports. Twenty percent say that mailed
notices would be effective and 12% say the
same about flyers or doorhangers.

Future reports from this project will the
track ongoing recovery progress and con-
cerns of the impacted New Jersey residents
participating in this panel.

Methodological Note:

The Monmouth University Polling
Institute conducted this Sandy Recovery
Survey online and by telephone with 683
New Jersey residents who were displaced
from their homes for a month or more due
to Superstorm Sandy. The results presented
in this report were based on interviews com-
pleted between September 18 and October
21,2013. This survey is part of a larger panel
study designed to track the experiences
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of New Jersey residents who continue to
be impacted by the storm. Because survey
respondents were recruited using a variety
of non-probability methods, the survey
results cannot be statistically projected to
the larger population of all Sandy victims
in the state. The value of these survey find-
ings rests in the internal poll comparisons
(e.g. variations between those who remain
displaced and those who are now back in
their homes, variations by income levels,
etc.) as well as to future waves of interviews
that will track recovery progress for these
individuals.

This project was designed to comple-
ment Monmouth University’s statewide
and regional poll tracking of Sandy issues
and specifically to highlight continuing
issues in New Jersey’s Sandy recovery and
provide recommendations for improving
communication channels between hardest-
hit residents and public/private authori-
ties. This project was made possible by a
New Jersey Recovery Fund grant from the
Community Foundation of New Jersey and
the Geraldine R. Dodge Foundation. B

INTERESTED
IN BEING A
SPEAKER?

Visit www.cainj.org
and download the
Speakers Bureau
Application.

Commumty

ASSOCIATIONS INSTITUTE

NEW JERSEY CHAPTER

Questions?
Contact Angela Kavanaugh at
Phone: (609) 588-0030
or Email: angela@cainj.org

SANITATION SERVICE

PMD

For all your disposal needs

Serving: Union, Middlesex, Warren Hunterdon

and Monmouth Counties
call for a quote today

[(908] 222-1566

Visit our website at: www.grandsanitation.com J)

S

One Call...
Problem Solved!

Fully Licensed and Insured ~ B
Professionally Trained and Licensed Staff

Bird Solutions

UBV Cowleys

Humane Solutions
for more than
20 Years

/2
COWLEYS
w com

TERMITE & PEST SERVICES
AND

Little Rascals Nuisance Wildlife)

Removal Services
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The Essentials of Communaity Association Volunteer Leadership...

(CAI-NJ) was pleased to host the second 2013 session of

the informative workshop, “The Essentials of Community
Association Volunteer Leadership” on Saturday, November 16, 2013, at
Greenbriar Woodlands in Toms River, New Jersey.

The course included such topics as legal foundation, problem solving,
maintenance, rules creation and enforcement, insurance, finances, board
meetings and hiring a professional team.

Participants asked questions and received detailed explanations and
feedback from facilitators and peers. The facilitators for the course
were Jules Frankel, CPA, Wilkin & Guttenplan, P.C., Nancy Hastings,
CMCA, AMS, PCAM, MAMCO Property Management, AAMC,
and Fran McGovern, Esq., McGovern Legal Services, LLC.

If you were unable to attend the program, CAI-N]J will be hosting the
Essentials Program twice in 2014. Check your mailbox and inbox for
future dates and locations.

CAI-N] would like to thank the Greenbriar Woodlands for gracious-
ly hosting this important program as well as the facilitators for sharing

r I The New Jersey chapter of Community Associations Institute

their knowledge, time and expertise with the participants. Bl

(above) Fran McGovern, Esq., McGovern Legal Services, LLC, speaks to the
participants about the various legal issues including creating and enforcing
rules within your community.

34 o Community Trends®

(above) Jules Frankel, CPA, Wilkin & Guttenplan, P.C., spoke about
association finances including the preparation, operation and evaluation of
the annual budget.

(above) 20 CAI-NJ members joined the facilitators for the Essentials of
Volunteer Leadership at Greenbriar Woodlands.

(left) Nancy Hastings, CMCA,
AMS, PCAM, MAMCO Property
Management, AAMC spoke
about the many roles and

responsibilities within the 'of"’;a

community, from the developer to e m— .

the board to the homeowners. Communlty
ASSOCIATIONS INSTITUTE
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“F TAYLOR MANAGEMENT
N il ﬂ COMPANY

An Accredited Association Management Company

Serving the Statedof New Jersey

PROFESSIONAL COMMUNITY MANAGEMENT
IS OUR ONLY BUSINESS FOR)OVER 20 YEARS

OUR UNIQUE STRENGTHS INCLUDE:?

Transition Management * Experienced & Trained Professionals
Comprehensive Financial & Accounting Services
Enhanced Communications ¢ Accredited Management Organization

Office Locations

80 South Jefferson Road, 2nd F1 ¢ Whippany, NJ 07981
973.267.9000 e 973.267.0943 Fax

370 Campus Drive, Ste. 109R 42-2 Harmon Cove Towers
Somerset, NJ 08873 Secaucus, NJ 07094
732.764.1001 * 732.764.1005 Fax 201.325.8500 » 201.325.8510 Fax AAMC
ACCREDITED ASSOCIATION
www.taylormgt.com ACCREDITED ASSOCIATION

| T“K\ % Isn'tit about time you took a fresh look at
‘ M %1 your community's insurance program?
9

Are you looking for personal, professional
service and attention?

Condominium Insurance

Let us work with your
association to find the right
coverage, at the right price.

Felsen Insurance Services, Inc.
3155 Route 10
Denville, NJ 07834

Phone: 973-361-1901
Fax: 973-361-2660
info@felsen.com
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CAI MEMBERSHIP APPLICATION

Community Associations Institute, New Jersey Chapter
1675 Whitehorse-Mercerville Road, Suite 206
Mercerville, New Jersey 08619

Phone: (609) 588-0030 Fax: (609) 588-0040
Web: www.cainj.org

Email: membership@cainj.org

MEMBERSHIP CONTACT (Where membership materials will be sent):

Name:

Title:

Association/
Company:

Address:

City/State/Zip:

Phone: (W) (H)

Fax:

E-Mail:

Select your Chapter: NEW JERSEY

Recruiter Name/Co. Name:

CATEGORY OF MEMBERSHIP: (Select one)
O Community Association Volunteer Leader (CAVL)  Dues vary*

O Manager $124

O Management Company $400

O Business Partner $555

O Business Partner Affiliate (CAI-NJ only) $100
PAYMENT METHOD:

O Check made payable to CAl O VISA [ MasterCard [ AMEX

Card Number: Exp.

Name on Card:

Signature: Date:

Important Tax Information: Under the provisions of section 1070(a) of the Revenue Act passed by
Congress in 12/87, please note the following. Contributions or gifts to CAl are not tax-deductible as
charitable contributions for federal income tax purposes. However, they may be deductible as ordinary
and necessary business expenses subject to restrictions imposed as a result of association lobbying
activities. CAl estimates that the non-deductible portion of your dues is 2%. For specific guidelines
concerning your particular tax situation, consult a tax professional. CAl's Federal ID number is 23-
7392984. $39 of annual membership dues is for your non-refundable subscription to Common Ground.

Complete only the portion of the remainder of the application
that applies to your category of membership.

For CAI-NIJ use only: __BP
_ CAVL
__ MGMT
___MGR

COMMUNITY ASSOCIATION VOLUNTEER LEADER (CAVL):
Billing Contact: (if different than Association Address on left):

Name:

Home Address:

City/State/Zip:

Phone: (W) (H)

Fax: (Cell)

E-Mail:

*TOTAL MEMBERSHIP DUES

[ Individual Board Member or Homeowner $114
O 2nd Board Member $200
O 3rd Board Member $275
O 4th Board Member $345
O 5th Board Member $395
O 6th Board Member $445
O 7th Board Member $500

For 2-3 Member Board applications, please indicate below who should receive
membership renewal information. Please contact CAl National Customer
Service at (888) 224-4321 for Board memberships exceeding 7 individuals.

Name:

Home Address:

City/State/Zip:

Phone: (W) (H)

Fax: (Cell)

E-Mail:

Name:

Home Address::

City/State/Zip:

Phone: (W) (H)

Fax: (Cell)

E-Mail:

**Total Membership Dues above include $15 Advocacy Support Fee.

BUSINESS PARTNER:

O Accountant O Attorney

O Builder/Developer O Insurance Provider
O Lender O Real Estate Agent

O Supplier (landscaping, power washing, snow removal, etc)
Please specify:
O Technology Partner
Please specify:
O Other
Please specify:

BUSINESS PARTNER AFFILIATE:
Name of Primary Company Contact:




NEW MEMBERS OF THE NEW JERSEY CHAPTER

(October 11, 2013 through November10, 2013)

Business Partners Community Association Volunteer Leaders
CPR Restoration and Cleaning Service, LLC Mr. Richard Dopf
Mr. Michael Fingerman Country Walk of Lake Ridge Homeowners Association
Ellis, Ged & Bodden, PA. Mr. Fred Hecht
M:r. C. Glen Ged, Esq. Eleven Eleven River Plaza
Globalpro Recovery, Inc. Mrs. Lorraine Hilton
Mr. Daniel Odess Country Walk of Lake Ridge Homeowners Association
Mammoth Restoration & Reconstruction Ms. BT Kelly
Mr. Steven C. Stil Cedar Brook at Branchburg Condominium Association
Merit Service Solutions Mrs. Maureen Lee
Ms. Ruby Fisher Country Walk of Lake Ridge Homeowners Association
Pace Supply, Inc. Mrs. Sandra Morley
Mr. Alex Husarenko Country Walk of Lake Ridge Homeowners Association
Regal Restoration USA Mr. David Pittenger
Mr. Robert Joseph Puterman Cedar Brook At Branchburg Condominium Association
Van Densen & Associates Mr. Harvey Weiss
Mr. Garry Legregni Eleven Eleven River Plaza

Managers

Mr. Tyree Coachman
Association Advisors

(3
EEEEEEEEEEEEEEEE iy Mr. Anthony Shannon Herbert
Commumty Mr. Matthew Laderman

ASSOCIATIONS INSTITUTE .
mem property management corporation

Communlty

ASSOCIATIONS INSTITUTE

Step out of the ordinary and get inspired at the 2014
CAl Annual Conference and Exposition! Learn new
ways of solving problems, gain uncommon
perspectives and discover unique

approaches to everyday challenges to

make your community and your career take

flight.

UT O\:T

CAl ANNUAL CONFERENCE AND
MAY 14-17 | ORLANDO, FL
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* COMMUNICATION -
e COURTESY ¢« INTEGRITY -
* LOYALTY - MUTUAL RESPECT -

A family owned property management
business Committed to the highest
level of Customer Service to the

Associations we manage.

AN
How Can We Help You? H
HOMESTEAD

Call: 908-874-6991 | Visit Online: HOMESTEADMGMT.ORG ACCREDITED MANAGEMENT SERVICES. [NC.

ARDEN STATE &
UTTER CLEANING

\\ e Cleaning

e Installations
 Repairs

(800) 508-5044

www.gardenstateguttercleaning.com

NJHICRA# 13V503007300
Fully Insured - Free Estimates
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2013 Recruiter Club
New Jersey Chapter
(As of November 10, 2013)

Leonard Barber, CMCA, PCAM - 1
Andrew C. Batshaw, CMCA, AMS - 1
David J. Byrne, Esq. - 1

Dean Catanzarite - 1

Joseph Chorba, CPA -5

Liz Comando, CMCA, PCAM - 1
Ramon Cuevas - 1

Louis J. Curtis, CMCA, AMS, PCAM - 3
Scott T. Dalley, CMCA, AMS, PCAM - 2
Gail Davis - 2

Jon Denley - 1

Barbara Drummond, CMCA, PCAM - 4
Donna Fiore - 1

Michael Flippin, CMCA, AMS, PCAM - 4
Mitchell Frumkin, RS - 1

John J Garito, III, CMCA - 1

Chip Hoever, CMCA, AMS, PCAM - 1
Lee Allison Klimansky - 1

Martin Laderman - 1

Denise Lindsey-Becker, CMCA, AMS,
PCAM -8

Jeff Logan - 11

Michael Pesce, PCAM - 1

Kate Post — 7

James W. Ritter, CMCA, LSM, PCAM - 1
Matt Rosenthal - 2

Lawrence N. Sauer, CMCA, PCAM - 3
Barry J. Scarr, CIRMS - 1

Jane Strydesky, CMCA, AMS, PCAM - 1
Robert Teeling - 1

Marjorie M. Wilson, CMCA - 1

Bruce Phillips Young, CMCA - 1

NEW JERSEY CHAPTER .oth/-%
community

ASSOCIATIONS INSTITUTE

732.356.4975
HighTechLandscapes.com
10 Culnen Drive
Branchburg NJ

AT
NN &
AN

HIGH TECH

LANDSCAPES, INC.

A Full Service Landscape Company

Grounds Maintenance, Irrigation, Arbeoriculture,
Landscape Design & Construction,
Snow & Ice Management

THE VALUE OF

EXPERTISE

INTEGRA Management Corp. is an independent class professional services, industry-leading
professional management firm specializing expertise, centralized resources and a focus on
in New Jersey’s common-interest realty organization and cost-efficiency.
associations for more than 25 years. We enjo . .

Y 19V To learn more about our best in-class services,

a reputation for adding significant value to. please visit integramanagementcorp.com or
each and every engagement through best-in- call Ed San George at (973) 770-1500

Y
MEMBER OF /a-\
Communlty FINANCE | MANAGEMENT | COMMUNICATION

ASSOCIATIONS INSTITUTE

AAMC

ACCREDITED ASSOCIATION
MANAGEMENT COMPANY

v INTEGRA

200 Valley Road, Suite 203, Mt. Arlington, NJ 07856
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M. MILLER & SON

Over 50 Years of Committed Service to the Policyh

Guiding you
on the road to recovery
for three generations.
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Community Spotlight:
The Smoke Rise Club, Inc.

Submitted by James P. Magid, CMCA, PCAM, LSM
Executive Director, The Smoke Rise Club, Inc.

New Jersey. Despite being only an hour drive from New York
City, this gated, lakeside community features a unique array of 910
distinctive homes nestled throughout 2500 acres of rolling hills and heavily

The Smoke Rise Club, Inc. is located in Kinnelon, Morris County,

wooded terrain.

The Smoke Rise community offers a variety of clubs and activities for
year round enjoyment. Smoke Rise features a 125 acre spring-fed lake that is
stocked for fishing, as well as sailing and areas for swimming. A landmark of
the community is the one half acre island in the lake featuring a small chapel
and clock tower.

The Smoke Rise Riding Club offers fully equipped stables for horse
boarding along with riding completion rings, and it is the host of eight horse
shows each year, licensed by the U.S. Equestrian Federation and U.S. Hunter
Jumper Association. Riding lessons are available for adults and children.

The Smoke Rise Tennis Club features six “har-tur” courts at its main
facility and four hard courts on Sleepy Hollow Road that offer activities for
adults and children. Included among the activities, are competitive clinics,
tennis socials and camps for children.

The Smoke Rise Village Inn, located on the community property, is the
proud recipient of the Five Star Diamond Award and is an elegant restaurant
and catering facility suitable for a la carte dining, weddings and other private

or corporate special events. l

“...this gated, lakeside

community features

a unique array of 910
distinctive homes nestled
throughout 2500 acres of
rolling hills and heavily

wooded terrain.”

December 2013

Photos this page courtesy CAI-NJ.
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management

CAI — Getting Educated

By Jacquie Rogers, CMCA, AMS
Access Property Management, LLC, AAMC

“Knowledge is power.” I am not sure
who first said that, but it is a true statement.
It is difficult to write this article without it
sounding like a sales pitch for the Community
Associations Institute (CAI), but truth be told,
I think the message is worth getting out. I
have been privileged to take all of the M-200
PMPD courses within CAI over the years
and the information that has been provided
to me has proved invaluable in my profession.
While nothing can compare to “on the job
training,” each course has provided some type
of foundation to build upon. This is particularly
important for all of the new members and
non-members out there. For a new manager,
particularly with the likelihood of manager

licensing around the corner, continuing
education should be a top priority.

We are all so busy that it may seem like extra
work to take time off to attend a class. And it
is extra work, but the time, for me, was well
spent. These courses provided me with knowl-
edge of everything from finance to risk man-
agement. In addition, the leadership course was
probably the most important of all the courses
that I have taken. To this day, I still refer to my
course guides when something comes up that
I need further information or understanding,
While I am certainly no facilities expert, I am
much more comfortable in identifying certain
aspects of facilities management, which helps
me take the next appropriate steps.

Utilizing your resources is one of the best
gifts you can give to yourself. CAI educa-
tional courses are one of a manager’s best
resource.

By the way, I looked it up. It was Sir
Francis Bacon who said it. B

© iStockphoto.com

Owners, Property Managers,
Contractors & Homeowners Associations...

WE’VE GOT YOU COVERED!

PROUDLY SERVING NEW JERSEY,
NEW YORK, PENNSYLVANIA & DELAWARE

GUTTERS
SOFFIT

FASCIA
LEADERS

FRIENDS & MEMBERS OF:

FRIEND ot

@ iy
= NJAA S8 @ Eoimmunity
IREM =

GUT TERS & LEADERS

CALLE
8174/-833-8844
Fax: 732-833-8008

E-mail: njguttermaster @ optonline.net
WWW.NJGUTTERMASTER.COM

NJ LIC. # 13VH02643700
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INSURANCE

LONGEVITY - STABILITY - INTEGRITY - EXPERIENCE

Brown & Brown is committed to serving you with strategic quickness,
business agility and the power of insurance knowledge. It is a simple
system based upon accountability and responsiveness which follows our
mission statement to “serve others”.

¢ [nnovative, cost-effective solutions for your clients.

e A professional, comprehensive proposal package
presentation.

e A team of knowledgeable specialists dedicated to advising
and serving your insurance needs.

e Responsive Claims Handling and 24-hour certificate
turnaround.

It is our job to make your life easier.
We welcome this opportunity to go to work for you.

Call our Association Insurance Specialists for a
“free consultation and competitive quote”.

Jillian Macievic, CPIA
Ryan Weiner, AAI

800-634-8237 (phone)
610-974-9791 (fax)
www.bbinslv.com



How Far Does
Community Trends® Travel?

© iStockphoto.com

A GRADE Property Solutions
owner Christian Licciardi on a
recent fishing trip where he was
battling bluefin tuna off the coast of
Chatham, Massachusetts. Christian
of course brought along Community
Trends® for the trip.

We have gone international! — This shot of Ray Barnes, CMCA,
AMS from RCP Management Company, AAMC, AMO, was taken at
the County Kerry in Ireland last month.

£y
Community

ASSOCIATIONS INSTITUTE

Show us where you’ve
taken Community Trends® —
send your photos to
Kyle Hammerschmidt at

communitytrends@cainj.or
4 J.org Kenneth Turner, Rezkom Enterprises, took

Community Trends® to Cabo San Lucas, Mexico.
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Central Jersey’s Most .
Trusted Name In Lawn IM g)guﬁty.!r:ﬁy T-
Author/Article Submission Policies

Sprinkler Systems

AL AL * Let Us Reduce Your Watering Bills , )
Community Trends® is a monthly pub-

I"I tlon * Your Irrigation System Is A Major lication of the New Jersey Chapter of the

& l.amlscapa Services Investment; Treat It That Way Community Associations Institute (CAI-N]).

Celebrating 36 Years! * Backflow Certification Service Available The purpose of this magazine is for the dissemi-
nation of informative and noteworthy informa-

& tion that is relevant to the lives of every person

908 359-1 898 D) living in or working with community asso-

( BEB ciations throughout New Jersey. Community

DEP Lic #0016112 ken.scherer@hillsboroughirrigation.com =3 Trends® should not be used to provide the kind
of authoritative and comprehensive information
that must be tailored to serve individual needs
when legal, accounting or other professional

WATER OR FLOOD DAMAGE? advice is required.

CAI-N]J encourages interested persons to

bmit articles f ideration by the Editorial
MOLD PROBLEMS? submitarticles for consideration by the 1t0r1a®

Committee. Publication in Community Trends
FIRE AND SMOKE DAMAGE~? is a wonderful opportunity to write about an
issue relevant to community associations, and
the Editorial Committee will carefully review
all submissions. When an article is published,
the opinion of the author and accuracy of the
facts presented in the article are not specifically
endorsed by either CAI-NJ or the Editorial
. . Committee. Neither CAI-N] nor Communit
has the expertise and experience Trends® guarantees a placement of any sub)—/

to restore your property... mitted article, and any article can be rejected
for any reason at any time by the Editorial
Committee or CAI-NJ. All articles should be
written in the third person.

The submission of an article by an author
implies that the article is the original work of the
submitting author, and the submitted article has
also not been published in any other publication
or on-line previously. Authors found to be in vio-
lation of these policies can be subject to discipline
by the CAI-N]J Board of Directors, which may
levy penalties including the following:
A.Temporary or permanent ineligibility from

authoring articles for Community Trends®;
B. Temporary or permanent ineligibility for

membership on CAI-N]J Committees and

Work Groups;

C.Referral to CAI National for review and
possible further sanctions; and/or,

D.Suspension of any and all chapter privileges
as determined by the Board.

Authors may submit a photograph with their
article. Please note that CAI-NJ has the exclu-
sive right to refuse to publish any photograph
for any reason. Permission to reprint any article
first published in Community Trends® is subject
to the single condition that all reprints must
include the following ownership acknowledg-
ment, “Reprinted from the (month) 20__ issue
of the CAI-NJ’s Community Trends®.”

Community Trends®,

Jonathan Katz, Esq., Editorial Chair

...Like it never even happened.™

¢ Mold Remediation ¢ Sewer Backups
* Duct Cleaning ¢ Carpet Cleaning

e Carpet/ Flooring ¢ Reconstruction
Sales & Installation Services

Call for 24 Hour / 7 Day Service
Toll Free Throughout N.J.
(866) 651-4440
or (732) 431-4440

You manage the property...We can help!

SERVPRO OF MIDDLETOWN

Project Coordinator

PClemente@SERVPROofFREEHOLD.com
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Fully Insured Independently For past editions from 2008-2011
NJHIC# 13VH04580700 Owned & Operated VISIt WWW.CAIn).org.

SERVPRO OF FREEHOLD
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COMMUNITY TRENDS®
ADVERTISING DISCLAIMER:

The management of the New Jersey
chapter of Community Associations
Institute, Inc. (CAI-NJ) and Brainerd
Communications, Inc. reserve the right to
reject any advertisement for any reason at
any time. Further, CAI-NJ and Brainerd
Communications also reserve the right
to place the word “Advertisement” with
advertising copy that could or may be
mistaken for editorial or news copy. In
addition, CAI-NJ reserves the right to
add a disclaimer to any advertisement
in cases where a disclaimer may be
necessary to protect the rights of CAI-
NJ and Community Trends®. The
advertiser will be informed by Brainerd
Communications before such action
occurs. Member advertising rates are
based upon the advertiser being a member
in good standing of the New Jersey
chapter of the Community Associations
Institute. Each member or entity is solely
responsible for maintaining its status as
a member in good standing. In addition,
advertisements contained within this
magazine reflect the opinions of the
respective advertiser, and not necessarily
those of CAI-NJ, Community Trends®
or Community Associations Institute.
Information contained in Community
Trends® advertisements should not be
construed as a recommendation for any
course of action regarding financial, legal,
accounting, or other professional services.
Adpvertisers are solely responsible for the
content of their advertisements, including
the wvalidity of any certifications,
designations, and/or licenses. CAI-NJ
assumes no liability for false, malicious
or misleading advertisers. Neither CAI-
NJ nor Community Trends® guarantees
the position of placement of submitted
ads. Be advised that CAI-N]J will not
accept advertisements that are in direct
conflict with the mission, products or
services offered by CAI-NJ. CAI-NJ
is not responsible for determining the
validity of designations, certifications
and accreditations listed directed by
advertisers. Please send, in writing, any
concerns about the content of advertising
in Community Trends® to the address
below (Attn: Editor).

Community Associations Institute,
New Jersey Chapter, Inc. (CAI-N])
1675 Whitehorse-Mercerville Road, Suite 206
Mercerville, New Jersey 08619

@
s lel)
NEW JERSEY CHAPTER A

communit

ASSOCIATIONS INSTITUTE

Move Your Property Management into PRIME Time.

Prime Management is a property management
company that provides a comprehensive range of
maintenance, administrative and financial services.

We specialize in providing cost effective, high quality
service to community associations in Central New Jersey.

Providing Innovative Property Management Programs
Designed Specifically To Meet Your Needs

Call for our brochure! 609-693-0090
684 East Bay Avenue, Barnegat, NJ 08005

Landscaping & Design, LLC ===
COMMERCIAL LAWN MAINTENANCE & CERTIFIED PAVER INSTALLATIONS
Install Trees, Shrubs, Sod, Mulch & Decorative Stone
Richard Eible - Owner Business: 732-926-8843
203 Sergeantsville Road Cell: 732-245-0022

Flemington, NJ 08822 Fax: 908-751-5888
www.ralandscapingdesign.com Email: ralandscapingdesign @ yahoo.com

Serving All of
New Jersey

December 2013

CONDOMINIUM APPROVAL EXPERTS
FHA Condominium Project Approvals
(New, Established & ReCertifications)

FANNIE MAE Condorlninium Project Approvals

SUPPORT SERVICES

Call Phil Sutcliffe 1 215.368.9452
S North Cannon Ave. | Lansdale, PA 19446
phil@projectapprovals.com

WwWWwWW.PROJECTAPPROVALS.com
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national

Members, Regulators Applaud CAI
Legislative Summit
11/5/2013 — Falls Church , VA

CAI members from around the coun-
try met in Washington, D.C., Oct. 29 to
address critical community association
issues with officials at the Federal Housing
Administration (FHA), the Federal Housing
Finance Agency (FHFA), the Federal
Emergency Management Agency (FEMA)
and key Congressional leaders.

The intensive advocacy effort, part of a first-
ever, federal Legislative Summit organized by
CALI, focused on the current inability of com-
munity associations to access FEMA disaster
relief directly and housing reform—specifically
priority liens and uniform rules for determin-
ing the financial stability of condominiums.

The summit was a “great success,” said
Ronald L. Perl, chair of CAI’s federal
Legislative Action Committee, a member of
CATI’s College of Community Association
Lawyers and a CAI past president. “We had
a unique opportunity to discuss federal legis-
lative issues at a high level. I'm confident the
lines of communication . . . that were opened
by these meetings will continue to grow and
enable us to better represent the interests of
our members throughout the country.”

Federal regulators were equally positive
about the initiative. “Your timing for this
meeting was spot on,” said Ivery Himes,
director of the Office of Single Family Asset
Management at the U.S. Department of
Housing and Urban Development. Eileen
Zaenger, senior policy analyst for FHFA’
Office for Housing and Regulatory Policy,
called the meeting “. . . a huge first step.”

CAI representatives included homeowners,
community managers, attorneys, management
company executives and state lobbyists.

Organized by CAT’s government and pub-
lic affairs team, the summit was designed
to strengthen the dialog between CAI and
federal policy makers.

“This was another step toward foster-
ing greater communication and cooperation
between CAI members and U.S. regula-
tory agencies,” said Dawn Bauman, CAE,
CAT’s senior vice president of government
and public affairs. “These relationships are
essential so CAI can remain the recognized
national advocate for common-interest com-
munities.”

48 ® Community Trends®

CAI members also shared their perspec-
tives on community manager licensing, pro-
fessional certification for managers and flood
insurance.

With more than 32,000 members dedicated
to building better communities, CAI works
in partnership with 60 chapters, including a
chapter in South Africa. CAI provides infor-
mation, education and resources to community
associations and the professionals who support
them. CAT’s mission is to inspire professional-
ism, effective leadership and responsible citi-
zenship—ideals reflected in communities that
are preferred places to call home. Visit www.
caionline.org or call (888) 224-4321.

CAIl Applauds Proposed Mortgage
Financing Rules
11/7/2013 — Falls Church, VA

Community Associations Institute (CAI)
is expressing support for proposed federal
rules that accomplish two important CAI
goals: helping more homebuyers obtain safe
mortgage financing and stimulating a hous-
ing market that has struggled since home
prices began falling in late 2006. Both will
provide more stability to community asso-
ciations across the country.

CAL filed public comments Oct. 30 urg-
ing regulators to adopt practical mortgage
standards that will protect homeowners,
potential homebuyers and common-interest
communities. The 32,000-member organi-
zation expressed support for key aspects
of the revised federal regulation known as
Qualified Residential Mortgage (QRM).

In addition to protecting consumers from
unscrupulous lending practices, the newly pro-
posed rules are expected to accelerate the hous-
ing recovery by generating a greater flow of
private capital to the mortgage market.

Importantly, the proposed rule gives
common-interest communities limited lien
priority on foreclosed homes. That means
associations would be able to collect all or at
least a portion of the money that is owed to
them after a foreclosure.

“This is welcome news for tens of thou-
sands of community associations and the
tens of millions of Americans who call them
home,” said CAI Chief Executive Officer
Thomas M. Skiba, CAE. “We appreciate reg-
ulators considering various perspectives and
applaud them for developing these impor-

tant consumer protections. This is how the
process should work, with regulators being
open and responsive to the views of critical
stakeholders.”

CALI and other groups raised serious con-
cerns about the first QRM rule proposed in
April 2011.

The Dodd Frank Act of 2010 charged fed-
eral financial regulators with developing stan-
dards to establish lower-risk mortgage loans,
known as “qualified residential mortgages.”
Consumers are protected from fraudulent
lending schemes since only loans that meet
strict lending standards are eligible for the
QRM designation. They also benefit lend-
ers that originate QRM-compliant mortgages
because these loans are eligible for preferential
regulatory treatment and are more likely to be
sold in the secondary mortgage market.

All QRM-compliant loans must meet
stringent lending standards recently adopt-
ed by the Consumer Financial Protection
Bureau, meaning lenders must verify that
borrowers have the ability to pay all monthly
mortgage-related costs—including commu-
nity association assessments. This will mean
lower homeowner delinquency rates, fewer
foreclosures and more financially stable
community associations.

As part of the Coalition for Sensible
Housing Policy, CAI worked with a broad
coalition of consumer advocates, real estate
interests and lenders to develop consensus-
based rules that would protect borrowers
and support a still-nascent housing recovery.

“We’re pleased we could be a part of a
process that is so important to millions of
homeowners and would-be homebuyers,”
said CAI’s Dawn Bauman, CAE, senior vice
president of government and public affairs.
“We and our members have worked dili-
gently to play a positive and constructive role
in mortgage financing. These proposed rules
rewards those efforts.” l

£y
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Visit CAI National at
www.caionline.org
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GIVE YOUR LIBRARY, CLIENTS AND HOMEOWNERS
THE GIFT OF ASSOCIATION KNOWLEDGE!

Adopt a Foundation library for a one-time, tax-deductible contribution of
$350—a fraction of the total value of the publications, and provide your
community with more than $1,500 worth of free publications on association
management knowledge.

Through the Foundation for Community Association Research and your
neighborhood library you can give back to your community, neighbors, and
clients by providing access to important information and educational books.
And, you and your local CAl chapter will gain recognition and visibility.

For more information, call (888) 224-4321 or visit www.cairf.org/adopt.

2

ar,
FOUNDATION FOR A
communlty

ASSOCIATION RESEARCH

| We understand
5 T L.-U T1O M‘ the issues
' \ and have the
expertise

to provide
solutions

27N\
@ Wl I]I & Guttenplan PC 1200 Tices Lane | East Brunswick, NJ 08816 | 732-846-3000

5 Penn Plaza, 19th floor | New York, NY 10001 | 212-835-1584
WWW.WgCpas.com

Certified Public Accountants and Consultants
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Are The Energy Costs In Your House Too High ?

Energy Deregulation is Here For Community Associations
The Homeowners Save and......
The Maintenance Fees Are Reduced Up To $5.50 a Month For Each Unit
Call To Learn More 800 828 4118
 essllc.igniteinc.biz DY F

“Pipes to Pumps...We maintain it all!”
Call toll free 888-741-3366

*NJ DEP Licensed Wastewater Operation

e Lift Station Maintenance & 24 Hour Remote Monitoring
* Pump and Motor Repair

* Electrical and Mechanical Troubleshooting

e Sanitary and Storm Sewer Cleaning by Jet-Vac

*NJDEP Licensed Wastewater Transportation & Disposal
*Video Pipe Inspection and Testing

* OSHA Approved Confined Space Entry

e Standby Generator Services

w Wastewater

M Management, Inc. e
P.O. Box 1037, Edi , NJ 08818-1037 MEMBER OF .
735726211 Voice community

732-572-6116 Fax
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LEGISLATIVE UPDATE... from page 4.

o Affordability Study — a study required by
Biggert-Waters (BW) to assess the impact
of increased premiums and affordability of
flood insurance

o Covered Structure — a residential struc-
ture that:

- meets existing regulatory requirements
defining exceptions for floodproofed
residential basements, and

- was constructed in compliance with
applicable flood plain management
standards

o Draft Affordability Framework — a pro-
grammatic and regulatory framework to
be developed by FEMA to address issues
related to the affordability of NFIP poli-
cies and other affordability barriers identi-

fied in the Affordability Study

Section 3. Delayed Implementation of Flood

Insurance Rate Increases; Draft Affordability
Framework

Delays BW premium increases for—

o Properties previously grandfathered under
section 1308(h) of the National Flood
Insurance Act (residential and business
structures built to code but later remapped
into a higher risk area)

¢ Properties constructed prior to the exis-
tence of an applicable Flood Insurance
Rate Map (Pre-FIRM) or where a policy
on such properties was allowed to lapse
due to such property not being required
to obtain flood insurance coverage

o Properties sold after the effective date of
BW

Sunsets the delay in premium increases 6

months after the following dates, whichever

is later—

¢ The date on which FEMA proposes a draft
Affordability Framework

e The effective date of regulations issued
pursuant to an Affordability Authority
Bill, or

e The date on which FEMA certifies to
Congress the agency has implemented
a flood insurance mapping methodology
that utilizes sound scientific and engineer-
ing principles to determine flood risk in all
areas participating in the NFIP

Restores risk premium subsidies for Pre-FIRM
properties, non-primary residential properties,
and severe repetitive loss properties

CONTINUES ON PAGE 53.
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PICK THE RIGHT TOOLS
FOR YOUR NEXT PROJECT.

With community association lending expertise like ours,
you’ll get the job done right.

TAKE THAT TO THE BANK.

Matthew Driscoll

VP/Regional Account Executive
443-866-9076

Toll Free 866-800-4656, ext. 7561
matt.driscoll@mutualofomahabank.com

MutualofOmahaBank &)

mutualofomahabank.com Member FDIC
AFN46062_0913 Equal Housing Lender £2)

foi
"Management with a focus on
Enhancing Market Value & Quality of Life”

o Management Tallored to your Community’s Specific Needs
® Experience & Experlise Financing Capital Improvements
® Comprehensive Financial + Accounting Services Young & Associates
@ 35 Years of Property Management, Real Estate & Insurance Experience ade—oc L oo 9201?33;3;3
¢ Full Senvice Maintenance, Landscaping.& Snow Removal for management@youngandassoc.com

Communifies with uality Expectations and Goals, www.yadapropertymanagement.com

® (On Site or Portfolio Management Services
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GROWING

CONCERN INC.

est. 1987

Chne ~EatV

DOES IT ALL

Lawn Maintenance Tree Services

* Cutting * Storm Damage
+ Fertilization * Tree Care

* IPM Programs * Heavy Pruning
* Seeding * Tree Removal

* Renovation

Landscaping Irrigation

* Mulching * Activation and Analysis Reports

« Plant Care » Complete Maintenance and Repairs
* Pruning * Radio Dispatched Crews

* Design * Member Irrigation Association of NJ
+ Plant Replacements

Snow Removal

* Clearing NJ Irrigation License # 0015708

+ Salt & Sanding NJ Pesticide Licensed Applicator

* Radio Dispatched

* Emergency Services

P: 609.409.2701 ¢+ F: 609.409.7917

WWWwW.growing-concern.com

- Hillcrest Paving’s reputation is built on
HI LL RE ST quality workmanship, strict attention to detail
and customer satisfaction. We specialize in

PAVING AND EXCAVATING. INC. condominium anld hl:_umemr associatliun
——————— pavement rehabilitation projects of all sizes.

Services Provided 675 Rahway Avenue « Union, NJ 07083
« Asphalt Paving ; -

- Milling Fimkiage Tel: (908) 6874400 « Fax: (908) 6874401
« Excavating « Concrete Sidewalks and Curbs

« Retaining Walls « Tennis and Basketball Courts
«» Catch Basin Repairs + Snow Removal Services

www._hillcrestpaving.com
Email: Estimating@hillcrestpaving.com
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A
SPECIAL
YEAR!

CAl is celebrating
its 40th anniversary
in 2013.

Review CAI
milestones and our
history through the

eyes of past national
presidents.

Visit
www.caionline.org/CAI40
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NATIONAL TRENDS... from page 50.

Requires that FEMA propose an Affordability

Framework to resolve affordability and other

issues identified in the BW Affordability Study.

In completing the Affordability Framework,

FEMA shall consider—

* Accurate communication of flood risk to
consumers

e Targeting financial assistance to NFIP
policyholders based on financial ability to
participate in the program

¢ Individual and community flood risk miti-
gation activities that lower flood risk or
the cost of flood insurance

® Impacts of premium increases on NFIP
participation rates

¢ Impact of flood insurance rate map updates
on flood insurance affordability

Establishes an 18 month deadline for sub-
mission of the Affordability Framework
to Congress and delineates expedited pro-
cedures for congressional consideration of
legislation to authorize implementation of

December 2013

FEMA’s Affordability Framework

Requires that FEMA communicate infor-
mation documenting the full flood risk of
properties to individual owners participating

in the NFIP

Section 4. Affordability Study and Report
Requires that the BW Affordability Study

be completed within 2 years of the date of
enactment of HFIA

Section 5. Affordability Study Funding
Removes the $750,000 funding cap for

production of the BW Affordability Study

Section 6. Funds to Reimburse Homeowners
for Successful Map Appeals

Authorizes FEMA to use NFIP premi-
um income to reimburse homeowners for
expenses related to successful appeals of
FEMA Flood Insurance Rate Maps

Section 7. Flood Protection Systems
Establishes procedures for FEMA to

determine progress in constructing or repair-
ing non-federal flood protection systems

z ncb

National Cooperative Bank

Section 8. Treatment of Floodproofed
Residential Basements

Restores the flood insurance exception for
floodproofed residential basements meeting
prior FEMA regulations in specially des-
ignated areas where residential basements
are necessary to protect homeowners from
extreme weather

Section 9. Designation of Flood Insurance
Advocate

Requires FEMA establish the position of
Flood Insurance Advocate, whose primary
responsibilities would involve—
¢ Educating policyholders on flood risk,

flood mitigation, and the rate map review

and amendment process

¢ Assist policyholders in understanding
the appeals process for preliminary flood
maps and implementing flood mitigation
measures

e Assist in developing FEMA capacity, on
a regional basis, to respond to individual
policyholder concerns about flood rate

CONTINUES ON PAGE 54.
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BANKING SOLUTIONS FOR: f

Condominum Associations

Homeowner Associations
Housing Cooperatives

Management Companies

Jared Tunnell

Contact Us!

TEL (800) 766-2622

EMAIL jtunnell@ncb.coop

Visit Us Online

www.ncbassociationbanking.coop
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NATIONAL TRENDS... from page 53.

A Prof . | map amendments and to coordinate out-
roressiona reach and education of local officials in
: Contractin g areas impacted by updated flood rate maps

ROOFING CONTRACTORS CorporatiOﬂ . CAI Government.A.ffairs repre'se.nts the

interests of the 62.5 million people living and

working in America’s community associa-
tions on legislative and regulatory issues at
the local, state, and federal level of govern-
ment. Contact CAI’s Government Affairs
Department at government@caionline.org or
(888) 224-4321 with any questions. ll

Over 30 Years Experience
Working with Homeowners
Associations and
Management Companies.

A ] -
wewszror . < Interested in submitting
Commumty _ N
-~ Serving all of New Jersey an article for
Community Trends™?
Roof Replacement (732) 367'1 800
& Repairs Fax: (732) 367-1808 Contact CAI-NJ at
0 . q Email: Serwce@BeIIGeneraIContractors com (609) 588-0030 or
Sldmgs Soffits & Trim ) communitytrends@cainj.org
Stucco / Efis / Certairlleed H VERSICO for more information.
Brick Facade | .
General Maintenance o Master Elile %’KO e | | P
community
www.BellGeneralContractors.com

SERVICES PRODUCTS

The answer Is YES « Turnkey Pump Stations » Myers Pumps

No matter what the question, no matter how tough the task, * Emergency Generators * Wilo-EMU Pumps

- Field Service and Repairs « Dresser ROOTS Blowers
« Equipment Rebuilding « All Prime Pumps

« Preventive Maintenance - Badger Flow Meters

« Factory Authorized Service + Aurora Pumps

the answer is always “YES”, including our prompt, on-site
emergency service. When you need the best service, call the

best service company—Rapid Pump & Meter Service Co., Inc.

973.345.5600
Commiitted to 100% Customer Satisfaction
Rapid Response 24 Hour Emergency Service

Rapid Pump & &
Meter Service
Co.,Inc.

www.rapidservice.com | info@servicer.com | 973.345.5600 | PO Box AY | 285 Straight Street, Paterson, NJ 07509
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 Historical Preservation

« Construction Administration » Design Plans &
& Inspection Specifications

ASSOCTATES

Consulting Engineers « Architecture & « Sustainable Building
Space Planning Solutions

« Energy Consulting

a. * Facade Inspections

—

Ll

-
"
5
o
F

-

IR \

%

* Capital Reserve
Studies
* Mechanical, Electrical & * Parking Garage
Plumbing Design Restoration

* Parking Access & Revenue
Control System Design

» Litigation Support

* Expert Reports

New Jersey
145 Main Street
Hackensack, NJ 07601
Tel: 201.488.7144
Fax: 201.488.7135

New Jersey « New York * Pennsylvania ¢ Ohio * Washington, DC
www.oandsassoclates.com




What is your favorite
motivational quote?

“What we need is more people who specialize in the
impossible”

w — Theodore Roethke
I am not very fond of Clare Ramires
that man, I need to get to RCP Management Company, AAMC, AMO

know him better.”
“Our deepest fear is not that we are inadequate. Our

) deepest fear is that we are powerful beyond measure.

Paul A. Santoriello, PCAM ; . . »
It is our light, not our darkness that most frightens us.

Taylor Management Company, AAMC, AMO

— Abraham Lincoln

— Marianne Williamson

Liz Comando, CMCA, PCAM
Towne & Country Management

“Be the change you want to see in the world”

— Gandhi

) Carola Alvarez
“Don’t spend time RCP Management Company, AAMC, AMO

beating on a wall,

hopmg to tmnsform it “All the adversity I've had in my life, all my troubles
ot P » and obstacles have strengthened me... You may not
into a aoor. realize it when it happens, but a kick in the teeth may
— Coco Chanel be the best thing in the world for you.”

Graceanne Welsh, AMS — Walt Disney
Kipcon, Inc. Andrew Batshaw, CMCA, AMS,
FirstService Residential, AAMC

“There are no problems, only solutions”
— John Lennon

« Debra Robertson, CMCA, AMS
dWor/e bd;]der d;l]d Taylor Management Company, AAMC, AMO
o more than what
you are paid for and
someday you will get

paid more!”

Alan E. Milstein
Rich Tree Service, Inc.

“You miss 100% of the
shots you don’t take”

— Wayne Gretzky

Kyle Hammerschmidt,
Associate Director,
Communications & Marketing,
CAI-N]J
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“Invention, my dear friends,
1s 93% perspiration, 6%
electricity, 4% evaporation,
and 2% butterscotch ripple.”
— Willy Wonka

Jonathan H. Katz, Esq.
Hill Wallack LLP

s

“Be who you are and say what
you feel, because those who mind
don’t matter and those who
matter don’t mind.”

— Dr. Seuss

Shelia Green
Homestead Management Services, AAMC

Send us YOUR answer to
next month’s question...

What are you most
optimistic about in 2014?

Email communitytrends@cainj.org
or fax your response to

Kyle Hammerschmidt at
(609) 588-0040.

December 2013

“If you can dream it, you can do it.”
— Walt Disney

Yessenia Ordonez
Office Assistant
CAI-NJ

“The most satisfying work... Helping others”
“Making Lemonade out Lemons, 24/7”

Edward Frank, CMCA, AMS, PCAM
Arthur Edwards, Inc.

“Live fast. Die pretty”

Robin Micallef
Event Coordinator/Assistant to the Executive Director

CAI-NJ

“Hope for the best prepare for the worst”

Gus M. Meitzner, CMCA, AMS
Surf Site Property Management

“Once in a while you get shown the
light, in the strangest of places if you
look at it right.”

— Jerry Garcia

Denise Lindsey-Becker, CMCA, AMS, PCAM
Signature Property Group, AAMC

“To be truly happy is not to have everything,
but to appreciate everything that you have...
family and friends.”

Angela Kavanaugh
Assistant Director, Conference & Membership
CAI-N]
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BECHT -\GINEERING, BT

Building On Our Reputation For
Quality Engineering For Over 45 Years

Becht Engineering, BT provides
a broad spectrum of engineering and construction management
services to Condominium Associations and Cooperative Corporations.
Our experience with buildings ranging from townhouses to high-rise
structures will provide you with the expertise and resources to
profect your property for years to come.

® Transition Engineering m Water Infiliration/Corrective

m Deficiency Reports Designs

m Capital Reserve Studies ® Mechanical Systems

® Roofing Replacement Designs Replacement Designs

m Siding Replacement Designs = Energy Audits

= Balcony Deck Replacement ® Building Condition Assessments
Designs m Sfructural Corrections

= Construction Management m Litigation Technical Support

m LEED/Green/Sustainable Designs ™ Infrared Scanning

BECHT

ENGINEERING

BUILDING TECHNOLOGIES

For All Of Your Engineering Services
908-333-1010 ® 800-772-7991

¥ : ) SR
“/,&’ information@bechtbt.com E
gsgmg}}&g}l’y www.bechtbt.com LEEDAP

Is There a Storm?

In the event of inclement weather, call the CAI-NJ Hotline
at (609) 477-0956 for updated event or meeting information.
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AAMC

ACCREMTED ASSOCIATION
MANAGEMENT COMPANY

NEW JERSEY ACCREDITED ASSOCIATION
MANAGEMENT COMPANIES

- 1,
COmmunity

ASSOCIATIONS INSTITUTE

The AAMC accreditation demonstrates a
company's commitment to providing the
unique and diverse services that
community associations require. An
Accredited Association Management
Company ensures that its staff has the
skills, experience, and integrity to assist
communities to succeed. Its managers
have advanced training and demonstrated
commitment to the industry—just the type
of professionals that community
association boards seek to hire!

An AAMC must have a minimum of three
years experience providing community
association management services, a
Professional Community Association
Manager (PCAM) designee as the
company’s senior manager, a staff of
which 50 percent of managers hold a
professional designation (CMCA, AMS or
PCAM), and must comply with the CAI
Professional Manager Code of Ethics.

Listed are companies who have earned the
Accredited Association Management
Company (AAMC) designation.

NBC-CAM

National Bosnd of Caasfication
for Commeunity Assacistion Managens

Please Note: CAI-NJ only reviews CAl
designations, certifications, and accreditations
in this advertisement for validity and current
status. Readers are advised that each
individual company is solely responsible for
the content of its listing in this advertisement,
including all designations, certifications,
accreditations and licenses by the company or
the individual employee. Concerns about the
validity of non-CAl designations, certifications,
accreditations and licenses should be directed
to the specific company or individual in
question. Removal of designations,
certifications, accreditations and licenses by
CAI-NJ will only take place upon the
submission of a letter written by the official
credentialing and/or licensing body to CAI-NJ.

Access Property Management, LLC, AAMC, AMO

Wayde F. Scheffer, CMCA, AMS, PCAM, MBA —
President

Scott T. Dalley, CPM, PCAM, AMS, CMCA — Senior V.P.

4 Walter E. Foran Blvd., Suite 311
Flemington, NJ 08822

Phone: (908) 237-9900

Fax: (908) 806-7383

Email: sdalley@accesspm.com
Website: www.accesspm.com

Comet Management, AAMC

Craig Thompson, CMCA, AMS

106 Quarry Road

Suite F

Hamburg, NJ 07419

Phone: (973) 823-8240

Fax: (973) 823-8251

Email: manager@cometmanagement.com
Website: www.cometmanagement.com

Executive Property Management, AAMC
Leonard Barber, CPA, CMCA, PCAM - President
Janice Barber, CMCA, PCAM —

Vice President

4-08 Towne Center Drive

North Brunswick, NJ 08902

Phone: (732) 821-3224

Fax: (732) 821-6565

Email: info@execproperty.com

Website: www.epmweb.net

FirstService Residential, AAMC
Arthur L. Bartikofsky — President

21 Christopher Way

Eatontown, NJ 07724

Phone: (800) 310-0326

Email: abartikofsky@fsresidential.com
Website: www.wentworthmgt.com

Homestead Management Services, Inc., AAMC
Louis J. Curtis, CMCA, AMS, PCAM

856 Route 206 South

Hillsborough, NJ 08844

Phone: (908) 874-6991

Fax: (908) 874-6951

Email: lcurtis@homesteadmanagement.org
Website: www.homesteadmanagement.org

Integra Management Corporation, AAMC
Edward San George, MPA, PCAM

Mary Caporaso, MBA, CMCA

200 Valley Road, Suite 203

Mount Arlington, NJ 07856-1320

Phone: (973) 770-1500

Fax: (973) 770-3669

Email: esangeorge@integramgtcorp.com
Website: www.Integramgtcorp.com

K.A. Diehl Community Management, AAMC
John J. Boselli— CEO

125 Sixth Avenue, Suite 201

Mount Laurel, NJ 08054

Phone: (856) 316-4550 x225

Fax: (856) 316-7240

Email: jack.boselli@KADiehl.com

Website: www.KADiehl.com

Midlantic Property Management, Inc., AAMC
H. James Polos, CMCA, AMS — President

315 Raritan Avenue

Highland Park, NJ 08904

Phone: (732) 828-7200

Fax: (732) 828-7238

Email: jimp@mpm-nj.com

Website: www.mpm-nj.com

Prime Management, Inc., AAMC

Barbara Drummond, CMCA, PCAM — President
684 East Bay Avenue

Barnegat, NJ 08005

Phone: (609) 693-0090

Fax: (609) 698-2517

Email: bdrummond1@comcast.net

Website: www.primemanagementinc.com

RCP Management Company, AAMC, AMO
Mary Faith Nugiel, CPM, AMS, PCAM

10 Centre Drive

Monroe, NJ 08831

Phone: (609) 683-7980

Fax: (609) 683-5495

Email: rcpmanagement@rcpmanagement.com
Website: www.rcpomanagement.com

Regency Management Group, LLC, AAMC
Elaine Warga-Murray, CMCA, AMS, PCAM - CEO
Glen Masullo, CMCA, PCAM — CFO

605 Candlewood Commons

Howell, NJ 07731

Phone: (732) 364-5900

Fax: (732) 905-8606

Email: ewm@regencymanagementgroup.biz
Website: www.regencymanagementgroup.biz

Signature Property Group, AAMC
Denise Lindsey, CMCA, AMS, PCAM —
Vice President

140 Sylvan Avenue

Englewood Cliffs, NJ 07632

Phone: (201) 947-1001

Fax: (201) 947-5005

Email: dlindsey@spgroup.biz
Website: www.spgroup.biz

Taylor Management Company, AAMC, AMO
Paul A. Santoriello, PCAM - President

80 South Jefferson Road

Whippany, NJ 07981

Phone: (973) 267-9000

Fax: (973) 267-0943

Email: paul@taylormgt.com

Website: www.taylormgt.com
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Kipcon...Decades of Experience

For generations, clients have put their trust in the
industry-leading experts at Kipcon, where we proudly
provide a complete range of engineering services including:

KIPCON

Engage.Envision. Engineer.

Structural/Mechanical Design
Building Exteriors/Roofing
Reserve Studies

Green Reserve Studies
Energy Supply Opportunities
Life Cycle Costing
And More...

1215 Livingston Ave. | Suite 200 | North Brunswick | NJ 08902
Call 800.828.4118 to learn more or visit www.kipcon.com




